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Abstract

This research aimed 1) to study the level of customer loyalty to SANYO S.M.l. (Thailand) Co., Ltd.
2) to study the importance of marketing mix factors affecting the level of customer loyalty to SANYO S.M.I.
(Thailand) Co., Ltd. 3) to compare the levels of customer loyalty classified by their demographic
characteristics, and 4) to study the relationship between the importance of marketing mix factors and level of

customer loyalty.

The sample group used in this research was 286 customers of SANYO S.M.| (Thailand) Co., Ltd.,
using online questionnaires as a tool for data collection. The statistics used for data analysis were frequency,
percentage, mean and standard deviation. The hypothesis was tested by using t-test, One-Way ANOVA and

Chi-Square analysis.

From this study, it could be concluded as follows: For customer loyalty level, it was found that
customer loyalty was in high level; For priority level of marketing mix factors per customer loyalty, it was
found that marketing mix factors affecting customer loyalty in high level were product followed by process,
personnel, physical characteristics, distribution channels, and price. Marketing mix factors that affected
customer loyalty in moderate level were marketing promotion. Priority level of marketing mix factors also
revealed that product, price, distribution channels, personnel, physical characteristics, and process had the
relationship under the same direction with customer loyalty in moderate level whereas marketing promotion

had the relationship under the same direction with customer loyalty in low level.
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