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ABSTRACT

The purpose of this research is to research of attitude and behavior for the usability of
mobile banking by Baby Boomer Generation (Gen B) which aged 53-71 years old and Generation X
(Gen X) which aged between 41-52 years old by using 400 sets of questionnaires to analyze the data
by using SPSS by using descriptive statistics. Analyze for frequency and percentage, mean and
standard deviation, presented in the form of a description table And inferential statistics to test the
relationship between independent variables and dependent variable based on various assumptions by
consideration the suitability of the measurement of various variables by using T-Test with ANOVA and

writing a descriptive research report.

The research results are as follows The attitude towards mobile banking of Gen B and Gen-X
mobile banking users found that the highest mean is the usage of mobile banking services is
convenient, fast, with an average of 3.94 (S.D. = 1.277), followed by financial transactions via mobile
banking which can help reduce expenses such as fees / travel expenses for transactions at branches
etc. with an average of 3.85 (SD = 1.229) and the last part of the questionnaire about the group's
mobile banking behavior mobile banking users of Gen B and Gen-X models find that the highest
mean is that you use mobile banking to check your account balance and account activity. With an

average of 3.41 (S.D. = 1.368), followed by you using mobile banking to transfer money to the same



bank account and other banks with an average of 3.35 (S.D. = 1.219).

The results of the hypothesis testing compare the differences in mobile banking usage
behavior classified by demographic data of the sample. The research found that the difference in
gender, age, education level, occupation and personal income have affect on behavior for the usability
of mobile banking which have statistical significance and sample groups which have different in
personal information have different attitudes towards using mobile banking have found that the
difference in age, occupation, personal income have affect on different attitudes towards using mobile

banking.

Keywords: Mobile banking , Attitude, behavior
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