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ABSTRACT

The purpose of this research was (1) to study the personal factors causing the population in
Bangkok choosing to use Khlong Saen Saeb passenger boat service (2) to study the factors of service usage
behavior that are related to overall satisfaction towards the use of Khlong Saen Saeb passenger boat service (3)
to study the satisfaction in choosing to use Khlong Saen Saep passenger boat service (Marketing mix) consisting
of product, price, distribution, personal, physical characteristics and environment and process. The sample group
used in this research consisted of 400 users of Khlong Saen Saep passenger boat service. The samples were
selected by using the quota sampling method. The sample group was those who chose to use the passenger boat
service of the 5 piers along Khlong Saen Saep, namely, Ramkhamhaeng Pier, The Mall Bang Kapi Pier, Si Bun
Rueang Temple Pier, Thepleela Temple Pier and Pratu Nam Pier, 80 persons from each pier. The statistics used
for data analysis were percentage, mean, standard deviation and testing for differences, t-test, and one-way

ANOVA.

The results of the research revealed that 1) the majority of the samples were female (56.0%), aged
between 26-35 years, single, graduated bachelor degree with the occupation as company employee or general
employee, with an average monthly income of 15,001 - 20,000 baht; (2) results of data analysis on the behavior
of Khlong Saen Saeb passenger boat service users found that most users have used Khlong Saen Saeb passenger
boat service 1 round trip per day, taking 16 minutes from the their location to the pier, taking more than 20 minutes
waiting for the passengers boat, travel time is around 30-60 minutes. The purpose and motive of using this service
is because it is close to the destination, the boat reaches the destination quickly, never experience a broken boat
or accident, the service charge is 20-30 Baht; and (3) Hypothesis testing found that demographic characteristics
do not correlate with satisfaction in choosing to use Khlong Saen Saep passenger boat service, while the factors
in using service behavior are correlated with satisfaction in choosing to use Khlong Saen Saep passenger boat
service, but in some areas there is only a relationship in the field of marketing promotion and product. The selection
to use Khlong Saen Saep passenger boat service correlates to general information of respondents and behavioral

factors un using Khlong Saen Saep passenger boat service

Keywords: public passenger boat, Khlong Saen Saep passenger boat, satisfaction
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