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Abstract

Behavior and service marketing mix factors that influence the decision to use the services
of Thai Traditional Medical Clinic In Pathum Thani. the objective is 1) study the behavior of each
type of service, clinical medicine Thailand. 2) study the marketing mix provides access to clinical
medicine Thailand. 3) study the level of the decision to use the thai traditional medicine clinic. 4)
study each type of behavior that affects the decision to use the thai traditional medicine clinic. and
5) study the service marketing mix factors affecting the decision to use the thai traditional medicine
clinic. the sample consisted of 400 male and female students in pathum thani province.

The study indicated that from the study of usage behavior of thai traditional medicine clinic
of sample give importance to the reason for deciding to use the service for treatment of symptoms

is the highest, representing 46.8 % . from the study of marketing mix factors, it is found that the

most importance to personnel factors ()_( = 4.20, s.d. = 0.580) and from the study of the decision
to choose use the traditional thai medicine clinic found that the level of the decision to choose the

highest service is the treatment and the thai traditional medical services are accepted,

standardized, causing the interest to use the service (X = 4.42, s.d. = 0.619).

The result of the hypothesis study shows that from hypothesis 1, each behavioral behavior affects
cutting behavior. sinchai chose to use the thai traditional medicine clinic by using test statistics. one-way analysis
of variance (one-way anova). the result is that each type of behavior affects cutting levels. sinchai chose to use
the thai traditional medicine clinic. the statistical significance is 0.05 which is consistent with the hypothesis and
from the second hypothesis, service marketing mix factors affect the decision to choose thai traditional medicine
clinic by using the statistics to test for multiple regression relations. regression analysis). according to the tests,
the service marketing mix has an effect on the decision to use the thai traditional medicine clinic. with a statistical

significance of 0.05.

Keywords : service usage behavior, service marketing mix factors, decision making
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