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Independent Study Title Factors Affecting Purchasing Decisions towards Collagen Dietary Supplements

of Working-age Consumers in Bangkok
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Independent Study Advisor Asst. Prof. Suchart Laopreeda
Academic Year 2019
ABSTRACT

The purpose of this research is to determine factors affecting purchasing decisions towards collagen
dietary supplements of working-age consumers in Bangkok. The scope of the research is a group of working-age
consumers in Bangkok who consumed collagen dietary supplements. The researcher collected the data through a
field trip questionnaire from a group of working-age consumers at companies and offices in Min Buri District, Khlong
Sam Wa District, Nong Chok District, Bueng Kum District, Bang Kapi District, Lak Si District and Bang Khen District,
in a total of 400 people. The research hypothesis covers both demographic factors and marketing mix factors (6P).
Brand values were tested to find out demographic differences. Marketing mix factors and brand values affecting

purchasing decisions towards collagen dietary supplements were tested by using a Chi-square test.

The research results indicated that demographic factors affecting purchasing decisions towards collagen
dietary supplements (i.e. gender, age, marital status, education level, average monthly income, occupation, and
personal health data) had a statistically significant relationship. In terms of marketing mix factors that differ according
to purchasing decisions towards collagen dietary supplements (i.e. product, price, place, promotion, people and
privacy), the results indicated that all aspects of marketing mix factors had a statistically significant relationship with
purchasing decisions towards collagen dietary supplements. And brand values that differ according to purchasing

decisions towards collagen dietary supplements had a statistically significant relationship.

Hopefully, the researcher expects that this research will be beneficial to business owners of collagen
dietary supplements and those interested in operating this business to bring the information obtained from this

research to be implemented and develop their businesses onwards.

Keywords: dietary supplements, collagen, marketing mix, brand values, purchasing decision
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