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Factors affecting the decision to buy facial skin care products for working men in

Pathumthani
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ABSTRACT

The objective of this research is to study the factors affecting the decision to buy face care products form working
men in Pathumthani. The population of this research were males who 15 to more than 40 years old. This
research is the Quantitative Research by using the form of Survey Research, the data were collected from 400

samples by used the questionnaires, and the data analysis using descriptive statistics.



From the personal data study found that the majority of respondents were aged 40 years and over,
single, bachelor's degree, private company employee, have an income of 30,000 baht or more than per mouth.

The result of this research about Marketing mix factors (4Ps) which has the decision to buy men's facial
skin care products can conclude that the most important things which consumers were concern about the safety
of ingredients in the products and the others factor that effect were the price of the product suitable for the quality,
the place for sell the products that near home or workplace make it convenient to buy products, and the product
was quality guarantee or if wouldn’t satisfied can refunded and trusted by advertisers such as doctors,
pharmacists, celebrities, singers must be the highest reliability.

External factors social aspects that affect the decision to buy men's facial skin care products were giving
priority to friends or acquaintances that provides suggestions for products that have a large effect on purchasing
decisions.

Brand loyalty factors that affects the decision to buy men's facial skin care products were the intention
to buy products of the same brand on the next purchase of the consumer.

And the reason of the decision to buy men's facial skin care products for others reasons were facial
cleansing products are the products that most working men buy. The brand that bought the most was Nivea. The
reasons to buy facial skin care products for working men because remove dark circles on the face the most. The
purchasing decision by themselves has the most influence on the purchasing decision. The time of purchase
most frequently is during the promotion period. The places to buy men’s product the most were retail stores such
as Tesco lotus or Big C. The information or news about the products that have the most effect on the purchasing
decision was advertising media / television media. The average cost of each purchase was less than 500 baht.
The frequency of purchases was once per month and the influence which has the most effect on the decision to

buy men's products is the product quality.
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