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ABSTRACT

The objectives of this independent study were (1) to study attitudes towards advertising while
watching video on social networks of consumers (2) to study behavioral factors that influence attitudes
towards advertising while watching video on social networks of consumers.

The sample group used in this research consisted of 400 consumers. The instrument used to collect
data was a questionnaire. The statistics used in this research were frequency, percentage, T-Test and one-
way ANOVA.

The results of the research revealed that (1) most of the respondents were female (52.5%), were 36 years of
age or older (39.0%), with a bachelor's degree (52.0%) were employed as private employees/company
employees (24.5%) and earning 10,001 - 20,000 baht per month (33.3%). (2) Behavioral factors that affect
attitude towards advertising during social network video viewing most respondents have frequency to watch
video on Social Network 1 - 5 times per week (38.0%), had an average duration of watching video on Social
Network less than 1 hour per time (46.3%), use smartphones as a device to watch advertisements during
video on Social Network (57.8%), have behavior in clicking across ads during video viewing on Social
Network at 5 seconds (74.8%), the time used to watch video on Social Network is from 7.00 PM To 10.00
PM (36.0%), The most places used to watch videos on Social Network are houses/accommodations (68.5%),
watch the video on Social Network alone (85.8%), the main reason for watching videos on Social Network is
for entertainment (62.5%), factors that will not click to skip the ad while watching a video on Social Network
is an advertisement of a product or service that is interested (42.3%) and the feeling when an advertisement

comes up while watching a video on Social Network is nothing (50.5%)
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