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ABSTRACT

The purpose of this independent study is to study factors affecting the behavior of food online on
application ordering of consumers in Bangkok This independent study used 40 sampling questionnaires for
clarify and correcting the content for reliability to this study. The reliability result of this selected group
questionnaire is 0. 974. The second method was concentrating on a random group of people who are using
food online on application ordering in Bangkok in total 400 people. Separating and analyzing by using 2
methods 1) Descriptive statistics and 2) Inferential statistics i.e. qualifications; gender, age, occupation,
income, level of education and opinions other behavior i.e.marketing mix factor (7Ps), product, Price, Physical
Evidence, Place, Process, People and Promotion appreciations. In this study used percentage, inferential

statistics, average, frequency, standard deviation, and multiple regressions for measurement.

The research result significantly found that marketing mix is effect and impact on consumer’'s
appreciations affecting the behavior of food online on application ordering of consumers in Bangkok at the
level 0.05. For technology recognition factor also significantly tells that effect in level 0.05. For that last factor,

motivation factor, also significantly found the impact in level 0.05.

Keywords: Marketing Mix (7Ps), product, Price, Physical Evidence, Place, Process, People and Promotion

appreciations. Affecting the behavior of food online on application ordering of consumers in Bangkok
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