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ABSTRACT

The purposes of this research are 1) To study factors affecting online clothing purchasing behavior
of working people in Bangkok 2) To study personal characteristics affecting online clothing purchasing
behavior of working people in Bangkok 3) To study the relationship between marketing mixes that affect
online clothing purchasing behavior of working people in Bangkok The data were collected from a
questionnaire from 4 0 0 working people in Bangkok who purchased clothes online by using Descriptive
statistics analysis, Frequency Table, Percentage, Average, Standard deviation. Including Inferential statistics
analysis, One Way ANOVA to test the differences, Correlation analysis by Chi-Square at the statistical
significance level 0.05. The study indicated that most of the working people in Bangkok who purchased
clothes online were female, aged between 31-40 years, education level is bachelor's degree, occupation is a
company employee, Income per month 15,001-30,000 baht, single status, buy products by Facebook that will
purchase clothes online on average 1 time per month. There will be a cost of 1,000-2,000 baht for each
online clothes purchase. The average amount of each clothes for buying 1-2 pieces of clothing online, the
category of clothes purchased online is shirt, purchase clothes online between 04.01-24.00 p.m. and most of
purchase clothes online at the shelter. Opinions on marketing mix factors at the highest level that has the
most opinions in terms of products, followed by place and price. When testing the hypothesis, we found that

(1) the genders were different with the behavior of purchasing clothes online in terms of the
frequency of buying clothes online. Regarding the places used to buy clothing online. The age, education
level, income per month were differences affect to behavior of purchasing clothes online in terms of
frequency purchasing clothes online, time and place to purchase clothes online are different. In term of the
different status, there are affect purchasing clothes online behavior of purchasing channels, quantity of
clothing, category of clothing and place for purchasing clothes online differently with statistical significance at
the level of 0.05. But different occupation have behavior of purchasing clothes online in terms of frequency of
purchasing clothes online not different

(2) Marketing mix factors of product, price, place and promotion related to the behavior of
purchasing clothes online in terms of online clothing purchasing channels

(3) Marketing promotion related to online clothing purchasing behavior in terms of frequency of
purchasing clothing online

(4) Marketing promotion, people, physical evidence and presentation and process related to the
behavior of purchasing clothes online In terms of average expenditures per online clothing purchase

(5) Physical evidence and presentation and process related to online clothing purchasing

behavior in term of the category of clothing purchasing online



(6) Products, prices, place, promotion and people that relate with online clothing purchasing
behavior in term of time and place for purchase clothing online with statistical significance at the level of 0.05.

Keywords: Marketing mix, Online, Behavior, Clothing
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