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ABSTRAC

The objective of this research is to study consumer behavior. Marketing factors and demographic
characteristics that affect the decision to buy e-book. So that manufacturers and distributors can use the
research results to be used as data for analysis, decision making in marketing planning, product development
to attract attention. Able to stimulate demand And satisfying Satisfied with the readers that will lead to the
purchase decision. Increasing sales opportunities Expanding customer base, creating Grow more business.

The results of the study revealed that demographic factors such as gender, age, marital status,
occupation, income level and different educational levels of consumers. Affect the decision to select Buying
ebooks that are significantly different Regarding the marketing mix factors, the factors that affect the purchasing
decision are the simple process factors. The convenience and quickness of using the distribution channels
which are fast and easy to access. Price factor that the price is not High, helping to save money Usability

and storage factors at e-books can help with storage problems. Personnel factors and expectations of not
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having any problems Unwanted from choosing the e-book instead. Books with good care and response from
personnel And the factors of the website or application that Convenient to use As for the factors of marketing
promotion Factors of writers and publishers, and form factor and interest, find that it does not affect the

decision to buy an e-book.
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