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Discriminant Analysis
Analysis of Bakery Consumption Behavior Group Classification by Using

Discriminant Analysis Technique.
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Abstract

The objectives of this research on “Analysis of Bakery Consumption Behavior Group Classification by
Using Discriminant Analysis Technique” are: (1) to study on Analysis of Bakery Consumption Behavior Group
Classification by Using Discriminant Analysis Technique; (2) to specify marketing mix factors (7P’) influencing on
classification of bakery consumption behavior.

In this research, the populations were 400 people in Bangkok and suburban obtained by using
convenience sampling and the sample size was calculated by using Yamane’s calculation formula (1967) at 95%
Confidence Interval with error (e) of population mean estimation at +5%. The research tool was questionnaire
created by the researcher that was already tested on reliability with Cronbach’s Alpha Analysis Test at 0.85.

The results revealed that most respondents were females with the age ranging from 15-20 years and
they graduated with Bachelor degree. They worked as employees of private companies and most of them earned
total income ranging from 15,001 — 25,000 baht.

The results revealed that marketing mix factors were in the highest level in overall picture including
factors on products, price, place, promotion, people, services, and physical evidence.

The results of hypothesis testing revealed that: For Hypothesis 1, “analysis of consumer behavior group
classification by using original grouped cases was correct by 58.0% whereas corss-validated grouped cases was
correct by 56.0%. For prediction, it was found that low level of consumer group was at 56.3% and consumer

group was at 64.3%.

Keywords: bakery consumption behavior group, marketing mix, demographic factors, Discriminant Analysis,

prediction
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