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ABSTRACT

Predictive marketing studies of retail industry case studies have objectives 1) to study net
sales 2) to study costs based on personal activities 3) to study profitability and 4) to study the cost
of acquisition Customers of leading drinking water companies in Thailand In the retail industry,
data for the 4" quarter of 2018, the researchers foreseen that with the continuous development
of products and services Causing the students to be interested to study as a way to develop
Products or adjust the products to match the characteristics that the target consumer needs in
order.The result of the research shows that customer groups of the drinking water retail industry in
2018, divided into 7groups, with the largest customer category being 264,581 End user customers,
representing 36.75 percent, with the number of customers being members in 2018 The number of
719,979 customers had a growth of 6.81 percent from 2017, affecting the sales to 58,433,167 baht.
The current membership is 1,394,040, representing 40.15% of the total number of customers. The
average price per purchase of products in the year 2018 is 1,389.36 baht, which is more than the
average price in the year 2018. Discount promotions of all 4 companies will useltems in the same
direction Most of them use the product price reduction by or buying and then reducing the price
Which this type of promotion can easily generate sales for the business Make customers more
satisfied with the sales promotion that can be calculated in cash more easily than the free
giveaway. The company with the highest sales is A company with sales of 303,164,499 baht.
%Sales contribution is 31.68 due to production and distribution systems. The cost of personal
activities of suppliers of drinking water retailers found that B company had the lowest cost of
personal activities, which was 9.54 baht. B company made a profit of 56,563,315 baht or 44.65
percent and the cost of acquiring all customers of the year 2018 was 542.69 baht. Saban1763148
The company is required to pay. 956,838,620.89 baht to get a total of 1,763,148 customers. The
cost of CAC will be 542.69 baht per 1 customer.

Keywords: Promotion, Retail, Modern Retail and Business Marketing
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10.33 Distributor Fedufniade 2,027.63 v Amdudosas 21.22 uay End User Godudniade 1,533.76
v AnduSovay 16.05

8. gnén Food Retailer doAudade 241.17 v1n Andudosar 13.03 Nonfood Retailer HoAudn
Wy 235.74 v Andufesas 12.74 HORECA Fodudniade 202.12 v Andudosay 10.92 SERVIC 40
dudiade 24897 v Amduferar 1345 Other dodudiede 253.71 uw Aniudesay 13.71
Distributor Zodufniaas 475.03 v Andudesay 25.66 waz End User Zodudiede 194.17 vm andu
Soway 10.49

9. gnéngu Food Retailer dpAudso 1 luiase 4.88 18013 Anlufosar 14.23 Nonfood
Retailer 4.76 519115 Antduspeay 13.89 HORECA 4.11 Aniduseeay 11.99 SERVICE 4.92 518015 Anvduy
§oway 14.35 Other 5.04 19015 Anlusoway 14.71 Distributor 6.62 $18n13 Antdusesas 19.30 way
End User 3.95 51913 Anilusesay 11.53

10. gemuBdssieseMsAuA AL 1 519n75Tul W.A.2560 Windu 49.77 v Tul w.e.2561
Wiy 49.49 U Taed %Change sevuraiduiosas -.06 Jeflnansznuiusenvieds -5,629,034 Felul
W.A.2561

11. 518n3d0asun3vIe (Discount Promotion) wawi 4 Uitmagldsensidlufiamaieatu
Tnedanulnaldnsansadudlnevie wiensdeudransia

nan1T3AssidayaganvigiazaNa1NTatun sl

12. gaALANT

M5 1 Toyaganviuansvasgnaauaninny Jeya 4 lasina U w.m.2561

UIEN 2aAIEND %Con.
UIEN A 303,164,499 31.68%
USuN B 289,925,144 30.30%
U3En C 199,295,838 20.83%
U3EN D 164,453,140 17.19%
NN 956,838,621 100.00%

111, 910 UTEngeamnssuAUan U w.m.2561

v
a A

anAmAuandaw 4 lasuna U w2561 genueaeiian Ae uSEm A lgenvie 303,164,499 U

q

%Sales contribution WU 31.68 a1dufians Ao USEW B fleenwne 289,925,144 U Sesag 30.30
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13. AUYUAILAINTTUANTZELLIN

A5 2 ToyaruunINAaNIIuMINSEEEIA1YeIgnAMUENUAL U W.A.2561

L

%7;)%@)'82;"?[310 L'Ja’lsl%ﬂ’liﬁ‘lxﬂﬂ‘l«&% ﬁunumuﬁansw

UIEN :
(V) (@ 1a9) ANITLLIALIN)
U3 B 114.44 0.08 9.54
USHN D 114.44 0.13 15.26
U3 C 114.44 0.25 28.61
U310 A 114.44 0.30 34.33

1. 910 UIEngeamnssuAUan U w.m.2561

ayafuNUAUAINTTUAILMIvRINAAMUENUNAN Wud1 UTEM B T duumufianssudiudiies

9 Y

e

[ A

54 UMW 9ANAR USEN D 15.26 U w USEN C 28.61 U war UM A Tdaunusufangsy

\O

ian fio
dudunian Wity 34.33 um

14. auausatun1svinnils

#1519 3 YeyannuannsatunsvimlsvesgnAnduaningu U w2561

UIHN salaaingn é’%vguﬁgﬂ%um mls %Margin
WagLaas
1390 B 67,449,715 10,886,400 56,563,315 44.65%
138N C 87,559,005 34,020,000 53,539,005 42.26%
UTHN A 65,804,222 40,824,000 24,980,222 19.72%
1580 D 9,297,994 17,690,400 -8,392,406 -6.62%
NRIIN 230,110,936 103,420,800 126,690,136 100%

1. 90 vSengaamnssuAUan U w.m.2561

a [

AN 4.18 WU ANUEINTALUASYIIALSYee USEN B vinrlste 56,563,315 un Aatdu
fp8ay 44.65 d1aUdnufe USEn C  vi1A1ls 53,539,005 uin Antdusesay 42.26 USEn A viaAls
24,980,222 v AnLdudosar 19.72 wazarduanting fis uen D Lufiawanunsalunisvilslud we.

2561 Snamlsiifnau -8,392,406 U Andudeuay -6.62

15. AUYUanuANbaudegnen

13 4 ToyaganuievetanansuNAIUANUNAY 4 tnsua U w.e.2561

PRI 1 2560 % Change  QAWNWNIKNNAT AN

v & 2 Y
Qﬂﬂ"lﬂ\ﬁﬂ&lﬂ ﬁﬂaﬂﬂ']

1,763,148 1,708,896 3.2% 542.69
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wunAldaglunisliun@agnAvisnunves U w2561 Wudauku 5642.69 vImdnuaugnn
avuatulagiul, 763,148 1eTEnisAwinuandluddudall

AUNUInUANlANI1TagnaINInn

956,838,620.89/ 1,763,148

542.69 THB

#1379 5 FeyadtuiugnAiiluanidnvetgaavnssududnuiny U w2561

ERIT 1 2560 % Change ﬁunuﬁwum‘ﬁ'
v A & A [ § [y
anafilwaandn laangegnan
719,979 674,061 6.8% 1,328.98

111, 910 UTEngeamnssuAUan U w.m.2561

wunAldaglunisliingagndaundnyianueaves U w2561 1Wudwintu 1,328.98 vmdiuiu

v

andfiduaundnludagdu 719,97938nsmwmauansludidudaly

Y

956,838,620.89/ 719,979

AunUNIUANlANITIgNAIEUITN

1,328.98 THB

d3Unan13IdeUazN1TRAUTIENE

1. Ussiavnguandn vesanamnssuduaninng Tul w.e.2561 wuseenitu 7 naulve) 3 dudu

A 14 1

LINVBINGUGNANGAAMNTINAIUANTININTIGR Ao gnAngu End user $1uau 264,581 518 Anilufosay

9 Y 9

36.75, gnAnau HORECA 187,691 318 Anwluseway 26.07, uazgndingu Food retailer 166,207 518 An
Judeway 23.08

2. naugnéfiluaun@n (Member) vasgnamnssuduaninny lud w.a.2561nuinsznngndn

v

&y Food retailer wusoantdu Small retail, LAO food retail waz Medical station fgnAnduiu 143,533

'
oA

519, 1,738 s1uuazr 2,417 579 anvdudesar 19.94, 24 waz .34 auERU anAINGUTN 2 A Nonfood

9
¥ o

retailer wUtaanLdu Hotel and Resort wa Coffee/Drink/Snack/Bakery shop JanA91uu 4,186 518,

Y

23,356 578 AnLlusosay .58 way 3.24 ﬂﬁjuﬁ 3 flo gnA1 HORECA wuseanilu Hotel and resort, office,
Japanese food, Noodle food KIOSK, Variety food iag Noodle food shop %ﬂ@ﬂ?’ﬁ Varity food B
aundnuniiagn nedidnougnin 32,829 18 Amdudesas 4.56  wazgnaiduaundnidesiianlungy

HORECA #& Japanese food gnéndnuau 2,007 518 uazAnludesay .28 ludiuvesgnaingy Service idl

a o v w A oA

anénduaun@n drdudaunfe ngudl 50ther wualu Pub/Bar/Karaoke, Other western food wazdu 9

q

oA 2

Inglunquandiidu Other  ddwauunniignils 455932 518 Anlufevas 63.33 gndnguil 6 fe

9

Distributor wudganidu Minimart wag Thai food witeenidu Minimart fu Thai food fignAngiuiu

4,906, 6137 318 Aniluforay .68 uaz .85 wavanAnguanvinefe End user wuseanilu Supermarket,
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12

Thai northeastern food, Office (Private sector) fgnAnduaun@nduiu 489 518, 7,694 518, 2,707 518

Anduseauaz .07, 1.07 waz .38

¥y v
) o A

3. PIWIUGNANTOURNIINGAAMNTTUAUEN F1UU 1,708,896 518 518 HMsLaulavegnaan

U ./.2560 Jogar 3.17 Unansenudogonv ey 28,191,830.30 UM kagiIuIugnNA  (@u1dn)  ves

gramnIsuAUaNTUY w.A.2560 dTmiugnANTeunuIINgnaImnIsuAUan 31U 604,061 918 danlu

9 Y

U w2561 Fwaugnan 311 719,979 918 dnsiiulavesgna1aint w.e.2560 Segas 6.81 dnansenu

AoYanUIYDY 58,433,167 mwﬁuﬁuléﬁﬂﬂﬁLﬁmgﬁmaﬂgﬂﬁwam%ﬂﬁ’uﬁﬂﬁﬁwamzmﬁiaaamﬁmaﬁmw‘fju

& 2

mulUiy dennRpdiuunAINYed SME Thailand Club #iindlegnatusiinisaulalugsiavessiiuun
dwalvigsiaveusivenaiudu uavibisesuaiatudululuiiamadeaiu

4. gneiuaun@ndiuu 1,394,040 518 gnAnveeRAmNIINLIANIaNNA S1uau 3,472,044

a @ v [

Y & 1o Y A& a ° v O = % & I
LLa@ﬂiWLWu’]Tﬂqu"Juaﬂﬂ’]“ﬂL‘Uualﬂﬁﬁﬂ AnLdusaeay 40.15 QWﬂQWHUUQﬂWWWQWNW sUﬂQﬂﬂTU'ﬁSLﬂV]u @@Qiu

Y

v o

FugnAlsedn dlenalunsdedurgias aenndesiuunAIUved Thai Dot Com Payment 1310154314

Y

[ 1%

Audusiugnan WednwgiugnAUseill anunsavitladieninnismgnanlual uaziiusglenliugsia

Wued1eun Medun1sandunu nsiiweanvie llaudanisadisleniasis 9 Nvaelvgsiauszau

a

£ a o e a

anudnsaluszezeny nanfe daalszauanudniaslunisainanuduiusiugnd ssnanadnluded

U 3 q

1%
Y o ]

anA1UTEd1N93nANG (Customer  Loyalty) uazillenadedigs dwalvigsnavesgmuiigenvieliiudu

Y

foilled wavdunanitgenueliangnAmviasedieuiuey

[ '
Y A a ¥ a

5. sIAeduden1sTeduA1vesandl gnamnssuauaniul w.a.2561 gnAdedusaiesIng
1,389.36 U wnninsianedslul w.e.2561 lnedadudosaznisiiule 9.18 uaznisiiinduvessiediei

anAglifiugpamnssuaUaniinansenudegenviy 84,100,725 U tlesangsiainsiuladuluyn

(% @

1 U gnenuasiiuiaanuaualun1siiendeunnuananamnssuauan Juilvauaiunsalunisyedua

Y

1% '
Y v a

YoagnAtuiinauluaIe WengsfiagnavnssuAUaniin1siauev s duALUUYA ¥3831IUNN 1Y
< & < & a o o &g N s < a &
wita3 3w wiins 3w @ lusieiay nmsviuiidunisiingenvie (nagnsnisifineenuiy. 2558)
andmuld Al Uselewd anudulu vieanuduarfiwnldainndndusiveas daugnidawenineduly

IIUAUTLINAIINUMARATINGTIUN (People buy from you. 2559)
6. 91nYeaUNl 5.1.5 NUINTTRAUMIIANARLVDIGNAT 3 A1FULSN A. End User dadudiade

1,533.76 v Anludesay 16.05 SERVICERedudade 1,385.0207 Aawdudesay 14.50 uag HORECA

1% '
% a

YoAurLaaY 1,357.49 U Anlusesay 14.21
7. yinuadene 1 luaSafignAdedudussinninfu 3 d1iuwsn Distributor ¥eduAiade 475.03

1%
a A a

v Andudesas 25.66 SERVICEWeAUAIRAY 248.97 umAnluiesar 13.45 uazgndn Food Retailer

1% '
% a

FoAurLaay 241.17 v Anludesay 13.03
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¥
Y A a v

8. T1BMIAUA(SKUS) ste 1 luiaSafignétiedudussinymiiiiu Swuingnéngy Distributor6.62
57913 Andudesay 19.30,0ther5.04 1815 AnvduSeeay 14.71 Food Retailer uay SERVICE4.92
57913 Anndudeway 14.35

9. PERERETIENTAUR 1 TIUNSVBIVSINC WU UIANTeIUTINC  3wIn 600 fiadans il

gOAYILNINTIAADT 96 AUV USEN D 1ANveusem D vuIn550 adans deenvig 93 a1uum usem

B thinwosusv Buuim 1500 §iadans flvenne 106 A1UUW WasUSom A thanwesus A vuin 600
fadans Joenv1e 90 a1uum

10. vesuedssosIensAuARL 1 519m1sTud w2560 Wiy 49.77 um Tud w2561
Wiy 49.49 um Taeil %Change s1eunalusesay -.06 Feflnansenuiugenueia -5.629,034%¢lud
w.m.2561 fimsdeulassaiamshaumeluesdnswesmsiulassaianameduinguihiy Swdeme

Teenmeindesesionisduitiau fveaviefiinauainy 2560@ayaliannsatuuansls el

a =

TOYALTITNVDINIUTEN)

v oo
o A

11. wamsdnivteyasenuiadesien1sdudl 1 51en1saungugnAtgnaInnssuduan i
Wui1gnANax Distributor 72 U Sesay 19.41, SERVICE 51 U Seea 13.68 Nonfood Retailer 50
UM Fewar 13.38 uag Other50 UM Taway 13.60

12. 379M3aaTHN1591 (Discount Promotion) wasii 4 VEmagldmenislulufiamaieatu
Tnsdulngldnisansiadudlngwio nionsdeudlansia des1emsauasunisueUssniiaunse
ahugennelifugsialdine vilignidanufianeladensduaiunmsnsfiamnsadnanduiituliie
UINNTIVDILAINVBIUONADAASDIIU UNALYBLUULLBTA (2009) AU uslaaiiaduiianelasienis
duafunsueiannsodnaiduintulfihsmnniesanvesuny dwanvinliguilnaddnin “asalu

N13¥end1” MsiinyTua Sndiaulafeiiuansaifenisindutieazgnaseiulaeiiruafnildesian

| a

WINNITIWIETUNABII183T8 wanInil fuilaadafianeladeansiarvesiuaddnuinnitansiai

Usgnialawanlagindn wmsieinliguilaaidnit “awsadugnénfiey” lasuduanuenniialuain

o

Andnvinduuszd wiegalshf ansaenvdwmaidesennnvemdniusivarnsiluszezen

v '
a = A

13. yaAYYaNSURIUTENTUE 4 enaniAngenvIegelign Ao UTEM A Juenuy 303,164,499

9

UM %Sales contribution WU 31.68 819 USALN AB USEN B flwanvny 289,925,144 U Segay 30.30

£

USEN C 990218 199,295,838 U 388a¢ 20.83 Lara1nuanying USYM D sanvy 164,453,140 %Sales

q

contribution Wiy 17.19 nadwdtieUaliiiud u3en A flivenriegeigailewnain n1skan wayszuy
9911 UINAUANUNEILINATIE “AUUANAIL” IINWUTUALUARIA AI8NITYUINTFIUNITNER NSF
nansgesni vibildianiielduiu awnsefedudu Top 3 vewaialddnsa uaznaneduiusud

Fusu 1 vesdufnguiiifa (Brandbuffetin.th. 2560)
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N v a A

14.fununsvaelasndagnaiuaningy wuit vs¥n B 1 dunuanufanssudiusiilesiign e

q 9

9.54 U §inuAB UTEN D 15.26 UM USEN C 28.61 U1 wazuuIem A Tdaunuanufanssudiuiuniign

- %

wiriu 34.33 um Feinliiuindiduyuiiesiiagn d1asu wielinisiauinisiieaiusiueenviewaznis

q q

13 a

Wawfanssume 9 Au v3ev B Aezludsglovdiunsgsiaunnninuisnsedu q lnen1sszyianssy

YDIBIANT AUNUNINTTU wazdmandudunu (Cost Driver) Suaziluusslevisonismuiasiuyunisuin

a

wiausnswazldidunwimslunmsiauyssavsammesnuiunuuazn siuIRaNIsuaIe 9 agseiiios

ileaneugayavdofanssuiliiuaT08asm 2560)

15. anuansalunisvinilsues usm B viinlstie 56,563,315 um Asludesar 44.65 a9y
faunAe USHWM C vi1nnls 53,539,005 U Antdusesay 42.26 USEn A virils 24,980,222 v Asdu
Yoway 19.72 uavardiugnying Ae vitm D laifianwanunsalunisvilslud) wa2561 fnarnlsifnau -
8,392,406 U Anluderay -6.62 drlulse q liflaruannsalunisirils mausdnensfivefinnsandia
faanunsalrauienglugeaivnssuiuandnvisel

16. anldanalunislaundgndvisnunves U w.e2561 Wudwiubu 52.69 v S1uaugnen

kY
[V

ﬁgwmbluﬂm;ﬁu 1,763,148 578 NA1AB USENABIIN8RUIIUIL 956,838,620.89 UM Lﬁﬂﬂﬁqﬂﬁﬂﬁﬂau
1,763,148 918 Aiunuves CAC iy 542.69 U s gnen 1 518 LLazﬁﬂ%ahaiumilﬁmﬁaqﬂﬁham%ﬂ
sramadusuaudu 1,328.98 vin Sruugndniduandnlutiagiu 719,979 nanfe U3tmdeadneiiu
I1UIUY 956,838,620.89 UM Lﬁdﬁlﬁqﬂé’wﬁgﬁu 719,979 578 UNUYRY CAC ey 542.69 U #ip

anA1 1 98
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