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Abstract
The purpose of this research was to study the demographic factors affect the behavior of

customers' decision to use the services of Krung Thai Bank, Siam Paragon Branch and to study the



new image the customer's attitude affects the decision to use the service of Krung Thai Bank, Siam
Paragon Branch by surveying data from a sample of 400 people, the study found that Demographic
factors such as age, education level and different occupations affect the decision to use the service
of Krung Thai Bank The Siam Paragon branch was significantly different at the .05 level. The different
gender factors did not affect the decision to use the service of Krung Thai Bank, Siam Paragon Branch
New image of Krung Thai Bank The Siam Paragon branch consists of an image of the environment,
the image of the employee's service, the image of a stable and reliable image And the attitude
towards the brand correlated with the decision to use the service of Krung Thai Bank. Siam Paragon
branch with a significant level of .01 in the same direction moderate relationship as for participation

in society, there is a low level.
Keywords: New Image; Decision making; Krung Thai Bank Public Company Limited;
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