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Abstract

This study on factors influencing consumers’ decision making to select hire purchase loan services to finance
new cars in Din Deang District, Bangkok aimed to: i) study consumers' behaviors to chose hire purchase loan
services for new cars in Din Deang District, Bangkok; ii) study demographic factors affecting consumers’
decision making fo take out hire purchase loan services for new cars in Din Deang District, Bangkok; iii) study
marketing elements, which have an impact on consumers' decision making to choose hire purchase loan services
for new cars in Din Deang District, Bangkok. The findings will be used as a guideline to outline marketing
strategies to match consumers’ demand for hire purchase loan products and boost the auto hire purchase
market.

This is a survey research with quantitative data. The obtained date were analyzed and statistically tested. The
population included consumers seeking hire purchase services for new cars in Din Daeng District, Bangkok. Din
Daeng District consists of two sub-districts, i.e., Din Daeng and Ratchdaphisek. There are 76,000 citizens in the
household registration of Din Deang Sub-district and 45,000 citizens in that of Ratchadaphisek. Din Daeng
District is a location for a number of office buildings, such as Thanachart Building, CP TOWER, AIA, Stock
Exchange of Thailand and various depariment stores. Therefore, a large number of people live and work in the
area. For these reasons, this district was chosen as a representative of the location for the population in
Bangkok. The samples were general clients seeking hire purchase services for new cars in Din Daeng District,
Bangkok. As the population size was unknown, the Yamane method (1967) was used for calculation. The static
error was set at not more than 5% at the confidence level of 95%. The researcher employed 400 samples, which
came from the Taro Yamane calculation method based on the static error of 5%, calculated from the formula of
n = N/(1+Ne2). The samples were selecied by means of the convenience sampling design, in which
questionnaires were distributed to employees at various office buildings in Din Daeng District, people joining
trainings at the Stock Exchange of Thailand, general customers at department stores and residents in Din Daeng
District. The reliability of the research instrument was tested by the Cronbach Alpha Formula from 40 samples.
The reliability test result came out at 0.798, suggesting that the applied research instrument was highly reliable.

The analyses to elaborate the findings were carried out through the frequency distribution, the percentage, the
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This is a survey research with quantitative data. The obtained date were analyzed and statistically tested. The
population included consumers seeking hire purchase services for new cars in Din Daeng District, Bangkok. Din
Daeng District consists of two sub-districts, i.e., Din Daeng and Ratchdaphisek. There are 76,000 citizens in the
household registration of Din Deang Sub-district and 45,000 citizens in that of Ratchadaphisek. Din Daeng
District is a location for a number of office buildings, such as Thanachart Building, CP TOWER, AIA, Stock
Exchange of Thailand and various department stores. Therefore, a large number of people live and work in the
area. For these reasons, this district was chosen as a representative of the location for the population in
Bangkok. The samples were general clients seeking hire purchase services for new cars in Din Daeng District,
Bangkok. As the population size was unknown, the Yamane method (1967) was used for calculation. The stafic
error was set at not more than 5% at the confidence level of 35%. The researcher employed 400 samples, which
came from the Taro Yamane calculation method based on the static error of 5%, calculated from the formula of
n = N/(1+Ne2). The samples were selected by means of the convenience sampling design, in which
questionnaires were distributed to employees at various office buildings in Din Daeng District, people joining
trainings at the Stock Exchange of Thailand, general customers at department stores and residents in Din Daeng
District. The reliability of the research instrument was tested by the Cronbach Alpha Formula from 40 samples.
The reliability test result came out at 0.798, suggesting that the applied research instrument was highly reliable.

The analyses to elaborate the findings were carried out through the frequency distribution, the percentage, the



mean, and the standard deviation (S.D). The correlation was tested by the Chi-Square method. The statistical
significance was set at 0.05. The research findings are discussed below. Firstly, regarding the demographic data,
there were 216 female samples (54%). Out of these, 178 people were in the age range of 36-45 years old (
44.50% ). Around 212 people (53 %) were married and 168 out of theses lived in families with 4-6 members
(42%). About 261 participants (65.30%) held bachelor's degree. There were 267 employees in private fims
(66.80%). Meanwhile, 186 people surveyed (46.50%) earned more than 50,000 per month. Secondly, 241
participants (60.30%) said that they used the hire purchase loan services for new cars one time. Among those
using the service, about 151 participants took out the hire purchase loans for their new cars from Thanachart
Bank Plc. (37.80%). Around 127 people (31.80%) who answered the questionnaire indicated that their new cars
cost around 600,001 -800,000 baht per unit. There were 165 participants (41.30%) received the credit line of
500,001-700,000 baht. Around 165 participants (41.30%) settled the downpayment at 20% of the total prices for
their latest hire purchase loan service. Concerning the installment duration, 151 people (37.80%) said that they
signed the hire purchase loan contract with the installment duration of five years. Around 176 people (44%) made
the decision to choose the hire purchase loan services by themselves and 174 participants (43.50%) made the
instaliment payment through bank transfer transactions. Thirdly, the next issue was about the significance of
marketing elements on the decision making, it was found that the significance of the marketing on the decision
making to choose auto hire purchase products showed the mean of 3.90 and the S.D. of 0.531, which indicated
very high significance. Among various marketing elements, the service demonstrated the highest mean of 4.11
and the §.D. of 0.677. On the contrary, the marketing promotion showed the lowest mean of 3.70 and the S.D. of
0.606. Finally, the findings showed that demographic factors, i.e., age, marital status, family size, education,
occupation and monthly income also impacted consumers’ decision making to select hire purchase loans to fund

the purchase of new cars.
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