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ABSTRACT

The purpose of this research was to study the characteristics of personal factors that have an effect on usage
behavior. The relationship between attitude behavior ,beside cash deposit and withdraw service through the
convenience store counter Of consumers in Bangkok In which this study will study Demographic characteristics
Which consists of gender, age, education level, occupation, monthly income Of the customers depositing cash
withdrawals through convenient store counters, totaling 400 people By using questionnaires as a tool for data
collection Statistics used in data analysis Including percentage, average, standard deviation Statistics

The statistics
used to test the hypothesis are 1. Descriptive Statistics for frequency distribution. Percentage table Mean and
standard deviation 2. Analyze for the difference of gender, age, educational background, income, occupation
which affect the attitude towards using cash deposit and withdraw services via convenience store counters Of
different Bangkok populations by using T-test and One Way ANOVA (F-Test) statistics to find the difference.
Based on the following assumptions Hypothesis 1: Use behavior of deposit and withdrawal service Cash
through convenience store counters Varies according to personal factors In different Bangkok areas, use Chi-
Square statistics Hypothesis 2: Attitudes towards using cash deposits and withdrawals through convenience
store counters Varies according to personal factors In Bangkok that Different T-test statistics, ANOVA
Hypothesis 3: Attitudes towards using cash withdrawals via convenience store counters In Bangkok that Use
different Recode statistics to change to Chi-Square. The results showed
that the respondents have a very positive attitude. 1. Most of the respondents are males aged 20-35 years,
have a bachelor's degree. Self-employed / Freelance With a monthly income of not more than 20,000 baht 2.
The atfitudes towards using cash deposits and withdrawals through convenience store branches in every area
are at a good level, with the procedures for using cash withdrawals through convenience store terminals Is the
most important aspect Followed by the image of using the service Security from financial transactions Regarding
the ease of use of financial transactions And the accuracy of financial transactions, respectively 3.  Average
time spent using financial transactions through convenience store counters The respondents are from 12.00
hrs. - 16.00 hrs. The personal influences on the use of the cash deposit service through the convenience store
counter are friends. The service usage behavior is at a high level in terms of using financial services because

it is convenient, fast, and saves time.

The hypothesis test results are summarized as follows

1. The gender of users of deposit and cash withdrawal via convenience store branches is different.
There are different behaviors in using convenience deposit cash withdrawal via convenience store counters.

2. The age of the service users to deposit and withdraw cash through the convenience store counter
is different Service behavior The cash deposit and withdrawal services through the convenience store branches
are different, with people aged 20 - 35 years have the most usage behaviors.

3. The educational level of the users of the cash deposit and withdraw service channels through the
convenience store branches is different. Have use behavior Cash deposit and withdrawal services through the

convenience store's layout are different.



4. The professions of the users of the cash deposit service through the convenience store are different.
There are different behaviors in using convenience deposit cash withdrawal via convenience store counters,
By those who are self-employed / independent contractors The behavior of using the service the most.

5. The income of customers using cash deposits and withdrawals through convenience store branches
is different, and there are different behaviors in using cash deposit and withdrawal via convenience store
branches.

6. Differences in attitudes towards using cash deposit and cash deposit services through convenience

store branches have different behaviors of using cash deposit and cash deposit services through convenience

store branches.
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