oy 1

thaaniansnanan1slFuinssndinanzaslsyansigrinens luwaa
ﬂ?ﬂ WINANURTIHAT
Factors Affecting Parcel Delivery Express Provider Selection of Working

Age Population in Bangkok

aa ol
§Aws  gasamlsm
sinfinsnszauyIyanin nangasuImagifiaumndia swminmas s

E-mail: jinon.noi@gmail.com

UnAnga

mﬁ'ﬁ'ﬂnﬁ'uf‘fﬁfmqﬂﬁ:mﬁtﬁa 1) nsfneanndnssunisliuinisdasdsnagues
Uszrnsismanuluiaansinnaniuas 2) WWadnwTasudiulszansangasiduade
nslfuinisdadenaguesdszrnsdavinululzangsinnuniues 3) Wofinwdadbanu
dauﬂ‘s:ﬁumammamﬁ'ﬁwa@iamﬂﬁ’u%‘mm"ﬂa’aw”aelmaaﬁszmnm"ﬂﬁwmulm.w
NIINWUNIUAT 4) w'ffaﬁﬂmﬂﬂa“'w‘i’nuqmmwmw?miﬁﬂmaﬁiamﬂ'ﬁ'ﬁmﬁ"ﬂﬁaw"aq
pasdszrInsdurheululsansanununiuas

miﬁwmmmmwaanﬁjwﬁashamnﬂi:ﬁmn‘a‘ﬁ"Lajmwa“ﬁmuﬁ'uﬁuau Tagled
A1TNITAIUIMNITUIGNFUA28819289 Taro Yamane languaaag19 400 Au uaz
swsaudayalaslduvusevniy wazldnisuanuuusauludiassniudrluiya
NIINWIRIUAT NIsTLATIzRTayalsad@LTanssmun leur aanudl divaoa: dads
fudesiuuanasgiw uasadfidoenuulunisnasouanuiigin ldud lasuaas

nan1s3dawudingadasetisulngiduinasie (52.0%) aglugasany 31-40 1
(39.5%) fvzaunisfinwagluszauyIynias (53.5%) fszeusreldiadodaidon 10,000
- 30,000 UM (57.5%) uazUsznauea 1dWwWUENITUUTENLONTU (46.0%) Nﬂﬂﬁls’*{‘ﬂ
wgAnssunisttuinisdadenmqiianldisznaunis Kerry Express (48.5%) Lianly
uInTuvudauiiasdIun s uUsznaun1siass (57.0%) audlunisiianlduinag
Wawunin 1 ase/ §Ua1w (50.0%) FUWGUIIINAUFZAINTUIY LT% Tnganauiifiiau
(50.0%)

ﬁw‘"ﬂ@”ﬁudmﬂﬁ:aumamwm\ﬂiﬂm'auﬁwa@iamsl’ﬁ'ﬁmm”ma‘aw“'a@ﬂ,m:m“u
3N (X = 3.64) Iaaﬁhuﬂs:ﬁumammmmﬁﬁwaﬂ'anwlfu%n'uw”aﬁiaw“aqmnﬁ'qﬂu,a:
ﬁ'aﬂﬁq@ﬁaﬂ”ﬁum:mums (X = 3.73) UWRT@IUNITHILESUAITARA (X = 3.42) aad1dy
ﬂaﬂyﬂﬁquqmmwmw?mﬂ@mwﬁmam’ami'l,'ﬁ'u%msﬁ'@aiaw“m;'l,usm“umn (X = 3.65)
T@ﬂqmmwmsu%nﬁﬁﬁwaﬁami'l,"fu%mm“@]ﬁaw“aquwnﬁqmm:ﬁaUﬁqmﬁa AIUNITAUA

— as

onleld (X = 3.72) uasdwaauinidede (X = 3.61) anudeu

sdda a

AsiaTsiTassUszrnsengasndaninadennfnssanislduinis wunisd

a a 4 w 5 w d [ % @y
AntwasdrsddndanAssau o.05 ludruina a1y n1sfinut solddeidan uazandw



1A

landTasniiudua i 'ﬁ"lwaﬂ%wmiawqﬁnﬁm"’mmﬂﬁanlﬁu%mwm;ﬂ’ﬂi:naum'a‘
TAFINTQ nsiiasziiTadndaulseaunianisaanafiisninadonisanauls wunisd
answandadibdayfiszay 0.05 ludiunGadmal 5101 Baanienisiesmiag n1s
FIRIUNITAGTA mfl,ﬁ'u'%msz%"auqﬂﬂa MINUFUOANHHINWNIEATN LRZATTUIRNNT
Thusnas Iﬂﬂﬁﬂj"aﬂm,a”u@‘i"\unwf&aLﬁumimaﬁmﬁiﬂﬁﬁﬂﬁwa@iamnﬁamﬁ”ﬁiznau n1g
TasINEY mﬁmsw:ﬁﬂaé’uﬁwqmmwmw%n’mﬁﬁﬁw%wa@iams‘lﬁu%mié’@ﬁaw‘”ﬂq Wi
nsddntwaadrefnpdanfiszau .05 ludruaanudndedio nasashsaudule A
uzdsssy misquatanlals uazmisaavanesadnadesnisgndn lasdidaanifudiunis
ﬁ%’wﬂ'swuﬁulaﬁ‘lﬂﬁ‘éﬂ%wasianﬁl,ﬁaﬂg:’ﬂiznaumm“@ﬁow”ﬁeg

]
“ A ar 1 L

fdnany: Tadulidning, Iasewag, dszrnyiorinu
ABSTRACT

The objectives of this survey research were to 1) study behaviors of working-
age population on parcel delivery express usage 2) study demographic factors of
working age population that used parcel delivery express in Bangkok 3) study of
marketing mix factors that affect that user selection parcel delivery express in Bangkok
4) study service quality factors that affect that user selection parcel delivery express
in Bangkok.

The unknown numbers of working age population were compute by Taro
Yamane Table to derive a sampling 400 respondents. The questionnaire were employed
as a tool for collecting data and distribution were done purposively and conveniently
at Bangkok department center, The statistics employed for data analysis included both
descriptive and inferential ie. frequency, mean, standard deviation and chi-square.

The research finding revealed as follow majority of respondents were male
(52.0 %) age group of 31-40 years (39.5%) with first degree education (563.5%) monthly
income of 10,000-30,000 bahts (57.5%) and belong to a group of private enterprise
employees (46.0%). The working age delivery express behavior indicated the prominent
role of Kerry Express as provider (48.5%) via express delivery at service site (57.0%)
with frequency usage of once a week and for main reason of conveniences (50.0%).

The marketing mix factors that effect on selection parcel delivery express at
the high level (X = 3.64). The marketing mix which has the highest and the least effect
were process (X = 3.73) and promotion (X = 3.42) respectively. The service quality
factors that effect on selection parcel delivery express at the high level (X = 3.65). The
service quality which has the highest and the least effect were empathy (X = 3.72) and

reliability (X = 3.61) respectively.



The demographic factors that affected usage behaviors were mainly on sex,
age, education, monthly income and occupation at 0.05 significance with the exception
on occupation as per the selection of service provider behavior. The analysis of
marketing mix factors that affected user selection at 0.05 were on product, price, place,
promotion, person, physical and process aspect with the exception of promotion that
had no effect on selection of service provider decision. The analysis of service quality
factors that affected user decision at 0.05 were on reliability, assurance, tangibility,
empathy and responsiveness with the exception on assurance as per the selection of

service providers.
Keywords: Factors affecting, Parcel delivery express, Working age People
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