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Abstract

The objective of this independent study is to study the behavior of the purchasing of whey
protein supplements in Bangkok population. The product value factor and the factor in the
purchase of the whey protein supplement product were 400 samples. This research was
guantitative research which study methodology in the form of survey research with questionnaires
is a tool used in research. The statistics used in data analysis consisted of Descriptive Statistics
such as Frequency, Percentage, Mean (x) Standard Deviation (SD). The researcher proposed
the conclusion of the study, discussed the results and recommendations respectively. The study
indicated that Consumers of male whey protein supplements, aged between 20-30 years, single
status, have a bachelor's degree. Most of the professionals are employees of private companies
and have incomes in the range of 20,001 - 30,000 baht. They have the purchasing behavior of
whey protein supplements. The majority of the sample are those who exercise regularly. Most of
them consume muscle supplement products for increasing muscle tone. The frequency of each
purchase is approximately 1 time per month, with a budget between 1,001-3,000 baht per
purchase. The source of purchasing the most dietary supplement products is from distributors.
Consumers will like the powdered form (mixed with drinking water) the most. The whey protein
dietary supplement brands that recognize the most are Amway Whey Protein Nutrition Facts,
followed by Herbalife and My Whey, respectively. Marketing mix that affects buying Decided to
buy muscle supplement products, found that consumer groups are the most important with all
aspects of the product Both the product, the price, the distribution channel and the marketing
promotion. From the hypothesis testing, it was found that the population science of the sample is
related to the purchasing behavior of whey protein supplements, and the sample group gives
importance to Value factors, marketing mix, and brand value different with statistical significance
at the level of 0.05.

Keywords : (1) Whey Protein (2) Value factors (3) Marketing Mix
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