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The objectives of research were to study the factors affecting online movie selection among the
working age population in the Bangkok Metropolitan area by studied different personal factors regarding

gender, age, education level, income, career, status, attitude and marketing mix (7Ps).

This is the Survey Research by using Close-ended Questionnaire and focus on survey of 400 work-
forces age around community mall and working zone. The statistics used in this research were frequency,

percentage, mean, T — test, One — way Analysis of Variance and Multiple Regression Analysis.

Research indicates that Most of the 400 working people in Bangkok are female with 59.0
percentages, 43.5 percentages are between 30 - 39 years, 85.0 percentages have bachelor's degree
education, 41.3 percentages got 15,000 - 25,000 Thai baht for, employees are 65.8 percentages and the
single are 71.3 percentages. An analysis of attitude factors with choosing to watch online movies is positive
(.l-f = 4.20). The marketing mix factors (7Ps) affect the decision to choose to watch online movies is positive

level (X = 4.07).
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