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The Factors Affect the Membership Status of Video Streaming Application’s

Members in Bangkok
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ABSTRACT

The objectives of this independent study were to research about the factors affecting consumer's
choosing to use video streaming service from membership status of Video Streaming Application in Bangkok.

The defined factors consisted of personal factors; which were gender, age, education, career and income;



watching behavior of entertainment programs through video streaming platform and marketing mixes; product,
price. place and promotion; that affected the membership status of Membership Status of Video Streaming
Application’s member in Bangkok. This study was a quantitative research that used the closed-end
questionnaires. Data from 400 Video Streaming Application's member in Bangkok were collected and analyzed
through statistic program. The statistics used in this study included both descriptive and inferential statistics.
The descriptive statistic consisted of frequency, percentage, mean and standard deviation while the inferential
statistic used to test all hypnosis was Chi-square (X?).

Personal factors; according to the study; about age, education, career and income affected the duration
of Video Streaming Application’s membership while the gender did not. And all personal factors did not alter
the type of Video Streaming Application’s membership package. For the watching behavior of video streaming,
the results shown that type of most used applications, watching frequency and type of program effected both
the duration of membership and the membership package. Meanwhile, time spent on watching programs only
influenced the duration of membership but did not affect the type of membership package. On the other hands,
individual that involved in the decision making only altered the type of membership package. For marketing
mixed factors, not only was the duration of membership influenced by Product and Place but also from

Promotion. The type of membership package was altered by Product and Promotion.

Keywords: Watching Behavior of Entertainment Programs, Video Streaming Application
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