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ABSTRACT

This study aims to study personal factors. Marketing mix Consumer behavior in decision making To find the
factors that resuit in brand awareness Of consumers in the furniture category By population Consumers in Bangkok
without knowing Number that is tight Therefore randomly sampled from consumers who bought furniture In the mall
that sells furniture In Bangkok area, divided into 4 areas, Bang Na, Bang Yai, Rama Il, and Rangsit. Conveniently
sampling, 400 sets. The tool used was a questionnaire with confidence equal to 0.974. The statistical analysis was
descriptive statistics such as percentage, average value and Standard deviation And reference statistics By using

multiple regression analysis

The results of the study showed that the majority of the respondents are female, 201 persons, representing
50.3 percent. The majority of the respondents are over the age range of 20 years - 35 years, 126 people, accounting
for 31.5 percent. There are 272 undergraduate students, representing 68 are mostly in marital status, having children
and single, with marital status having 159 children, representing 39.8% and single status with 158 people,
representing 39.5%. Income per family is over 20,000-50,000 baht. A total of 106 people, representing 26.5 percent,

were focused on marketing factors and overall consumer behavior. Is at a high level as well

In conclusion, the hypothesis testing found that marketing mix factors and consumer behavior Influencing

consumer awareness in furniture brands Of consumers in Bangkok With statistical significance at the level of 0.05

Keywords: marketing mix factors, brand awareness , Purchase decision ,consumer behavior, Furniture Product
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