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Abstract

The research aim to investigate the buying behavior and Marketing Mix factors affecting healthy snacks
purchased of Fitness First customers in Bangkok which studies the relationship between Marketing Mix factors
and number of healthy snacks purchased and to compare the level of marketing mix factor and number of
healthy snacks purchased classify by demographic characteristics. The researcher collected data via
questionnaires for a field survey which were distributed to 400 customers in various branches of Fitness First
located in Bangkok. The statistics which are T-test, F-test and Pearson Correlation have been used in this

study.

The result shows that the average healthy snack buying is 2.74 times per month. Most of respondent
give the reason for the purchasing that they purchased for their heath. Considering the Marketing Mix factors
found that the product factor is the most important marketing factor, especially the identified label that certified
by the FDA. In terms of demographic factors which are gender, educational level and occupation have
significant related to the amount of healthy shack purchased. These mean that the difference in gender,
educational level and occupation have different number of healthy snacks purchased. Additionally, in terms of
the relationship between the number of healthy snacks purchased and marketing mix factors it was found that
all of these factors were statistically significant to the number of healthy snacks purchased. Moreover, in terms
of the comparison between the level of marketing mix factor and number of healthy snacks purchased classify
by demographic characteristics it was found that there were only gender, age and educational level that related

to marketing mix factors.

Keyword: Buying behavior, Healthy snack, Marketing Mix, Fitness first, Health
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