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ABSTRACT



This research is a qualitative study focusing on the success factors of dogs breeding
business owners in the Digital Age, applying in-depth interview which consists of Documentary
Research and Field Research. The three dog farm owners were in the in-depth interview which is a
research technique to collect information through intensive individual interviews using Semi-
structured Interview format. The interview questions are specific but leave some room for the

interviewees to mention other matters which are related to the factors questioned.

The finding indicated that the business owners should have work knowledge, skills and
attributes necessary for them to gain expertise in order to work efficiently. The marketing technique
should not only attract the customers’ interests in dog breeds but also reach the potential
customers better via online marketing. Expenses can be reduced due to the new technology which
helps business and service to reach everyone conveniently. From the usual shop and telephone
service, the dog breeds marketing can be administered online. The proper management is the key
to succeed the business owners. Planning to integrate knowledge, ability, understanding, trust,
quality is essential for this business. Following up service of the dogs in their new homes is
another step leading to the success of dogs breeding business.
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