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ABSTRACT

The purposes of this survey research were to : 1) study behaviors of online cosmetics purchasing
decision of Gen Y Thai consumers 2) the acceptance of marketing mix factors used in cosmetic purchasing
decision byGen Y Thai consumers 3) compare marketing mix factors (7P’s) as classified by personal factors
4) investigate the behavior of Gen Y Thai online cosmetic purchasing decision.

The research instruments employed Likert scale questionnaireof 0.744 reliability. The sampling size
calculated form unknown population by W.G. COCHRAN formula to derive a 400 sample respondents.
The data collected online. The analysis of data utilized both descriptive ie. percentage, frequency ,mean and
standard deviation and inferential statistic such as Chi-square, t-test and ANOVA ANALYSIS.

The research findings were as follow:1) the behaviors of Thai Gen Y as per cosmetic purchasing
reflected largely in percentage of skin care product (29.5%), convenience connecting (29.9%), twice monthly
purchase (66%), two pieces of product per time (39.7%), value of purchase per time of 500-1000 baths
(41.2%) and purchasing channel via Shop online application (31.5%). 2) The overall acceptance of service
marketing mix were at highest level (Y = 4.21) with the means ranging from highest of product (Y =4.53)
to lowest of promotion (i = 3.61). 3) The comparison of service marketing as related to personal data
indicated the significant differences at 0.05 on gender, age, occupation and income. 4) The Chi-square test of
relationship of personal factors as per Gen Y behavior indicated the effect on gender, age marital status,

education, and monthly income at significance of 0.05.
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