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ABSTRACT

The Obijectives of this survey research were to; 1) study service marketing mix elements used by
Grobest customers 2) study customer brand perception of Grobest Group 3) study company image of
Grobest Group 4) study customer attitude toward Grobest Group 5) study customer intention level on
purchase 6) compare brand perception as classified by personal factors 7) study relationship of service
marketing mix factors and brand perception 8) study relationship of brand perception and company image 9)
study relationship of brand perception and customer attitude 10) study relationship of company image and
purchase decision 11) study relationship of customer attitude and purchase decision.

The unknown numbers of working-age population were computed by Cachran equation to derive a
sampling size of 384 and researcher extended the number to 400 respondents. Likert scale questionnaire
with reliability of 0.811 were employed as a tool for collecting data. The questionnaire distributions were done
conveniently during October—-November of 2019. The statistics employed for data analysis included both
descriptive ie. mean, standard deviation, frequency, percentage and inferential ie. t-test, one-way ANAVA,
LSD and personal correlation.

The research finding revealed as follow: 1) the overall acceptance of service marketing mix were at
very high Ievel(f=4.2?) 2) the overall brand perception were at very high Ievei(f =4.34) 3) the overall
company image were at very high level(X=4.34) 4) the overall customer attitude were at very high
level(X=4.30) 5) the overall customer purchase intention were at very high Ievel(f=4.39) 6 ) the comparison
of brand perception as per personal factors indicated significant difference at 0.05 on education and
occupation 7) the relationship analysis of service marketing mix factors and brand perception indicated a low
positive correlation(r=0.197) 8) the relationship analysis at 0.05 of brand perception and company image
indicated a low positive correlation(r=0.161) 9) the relationship analysis at 0.05 of brand perception and
customer attitude indicated a low positive correlation(r=0.157) 10) ) the relationship analysis at 0.05 of
company image and purchase decision indicated a low positive correlation(r=0.071) 11) the relationship
analysis at 0.05 of customer attitude and purchase decision indicated a low positive correlation(r=0.235)
Keywords: Relationship of Service Marketing Mix, Brand Perception, Company Image, Attitude, Purchase

Decision
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