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ABSTRACT

The objective of this independent study was to (1)study the service satisfaction of the communication
network maintenance plans of the district office that received the services from the AMR Asia company. (2) Study
the service expectations of the communication network maintenance department of the district office that receives
services from AMR Asia company(3)Compare the satisfaction levels of the district offices that receive services from
AMR Asia company by gender, age, education level, working period, monthly income.(4) Compare the expectations
of the district office that receives services from the company by gender, age, education level , duration of work and
Monthly income. The sample group used in this study consisted of 350 staff of 50 district office offices in
Bangkok. The instrument used for data collection was a questionnaire. The statistics used in this research were
frequency, percentage, t test and one way anova.

The results of the research showed that (1)most of them are male, representing 52.40%, aged 40 years,
accounting for 33.75%.marital status accounting for 48.00%, education is bachelor's degree, accounting for 81.40
% working period Between 1 -5 years, accounting for 36.6 % and monthly income between 10,000 -20,000 baht,
representing 68.3 %(2)The satisfaction level is in the high level with an average of 3.67 incomes. It is found that
the average order can be ranked from high to low as follows: personal aspect has the highest average value of
3.92 and price side has the lowest average value of 3.35 respectively. (3) Expectations are very necessary for
service development to have an average of 2.42 The level of expectation is very necessary for the service
development. The marketing promotion has the highest average of 2.55 The price has the lowest average of 2.23
(4)The comparison of the satisfaction levels of the district office that receives the service from the Bangkok
Communication Network Maintenance Division of the company classified by the factors of education level, working
duration which affects the satisfaction of the service purchase. Gender, age, marital status, and average monthly
income do not affect the satisfaction with the service purchase. (5) The comparison of the éxpectation level of the
district office that receives the service from the Bangkok Communication Network Maintenance Division of AMR

Asia company, classified by the marital status factors, the different educational levels, affects the expectation of



the development .sex, age, and duration In working, the average monthly income is different, does not affect the

expectations of service development.
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1. FEINIINNNTINGL ﬁam’n:mimiwvuqﬂﬁwﬂu ANTIATIVRINTUHURIMATINTIATIVINS
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i A . A 5 a v o2 u o 4 o Al
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2. MIRITIALEYA W3B1a1¢ (Odd or ever pricing)
B ﬂ’li@lzeﬂmﬁuﬁ'lﬁﬁ%m?ma (Prestige goods pricing)
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2
-

il %aLﬂuﬁuﬁHmﬂﬁﬁﬂﬁ’uﬁ mﬁm‘h”gnﬁqm Lﬁﬂﬁﬁ@ﬂ‘lﬁ%ﬂﬂ”’llﬂﬁ’m el Fua 1
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4. Promotiond NI§9LASUNTARQ IwAINE anmal
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