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ABSTRACT

This independent study aimed to study has the objective 1. To study the personal factors that affect
the satisfaction of the BTS service 2. To study the Market strategies that affects the satisfaction of the Sky
Train users 3. To study and collect the suggestions of the BTS users. The information questionnaire was
made through the internet network of 415 people. statistical analysis such as Frequency, Percentage, Mean,
Standard Deviation. And in Hypothesis Testing by using the statistical analysis tools as follows (1) Chi-square
analysis to test whether The difference between demographic factors and satisfaction with the use of the BTS
Skytrain service. (2) Regression Analysis to test the relationship of the marketing strategy factors that

influence the satisfaction of the BTS SkyTrain service.

The result of the research shows that the marketing strategy factors Consumer needs, Cost,
Convenience, and communication, Influencing the satisfaction with the use of the BTS Skytrain in physical and
service aspects.

Keywords: satisfaction Market strategies
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