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ABSTRACT

The purpose of this study was to study and compare the factors of personal, gender, age,

occupations, income and marketing mix that affecting the decision to continue studying in master degree

in faculty of Business Administration at Ramkhamhaeng University. The sample used in this study was by

selective sampling which included 210 people and classified by age, gender and income. The sample size

was calculating according to the formula of Taro Tayamane in 1970. The instrument used in collecting data

was a questionnaire and by using Statistical Package for the Social Science (SPSS). The data were

analyzed by using frequency, percentage, mean, standard deviation, t-Test, one way ANOVA and Pearson’s

Correlation Coefficient with the statistical significant level 0.05.

The result of the study found that the majority of the samples were female in the age between

31-40 years. They are private employees/stores and earn monthly income 20,001-30,000 baht. Most of

respondents have the same opinion that the marketing mix 4P (Product, Price, Place and Promotion)

affecting to the decision of studying in master degree.

The formulation hypothesis found that the respondents in different gender have the same attitude

about studying in master degree, no statistical significant at level 0.05. The respondents in different age

have different opinion about the Factor Affecting the Decision to Study in Master Degree was statistically

significant at 0.05. The respondents in different occupations also have different opinion about Factor

Affecting the Decision to Study in Master Degree was statistically significant at 0.05. And the respondents

in different salary/income found that they have different opinion about the Factor Affecting the Decision to

Study in Master Degree with statistical significant at 0.05 level.
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