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Abstract

Subject research Factors that affect consumer behavior, consumer products, from plastic packaging
of working people in Samut Prakan. Objective are (1) study the personal factors affecting the buying
behavior of consumer goods packaging of working people in Samut Prakan . (2) study the market factors
influencing the purchasing behavior of the consumer plastic packaging of working people in Samut Prakan
province. (3) study lifestyle and impact on consumer purchasing behavior from plastic packaging among
working-age people in Samut Prakan .This study collected data from 400 sample sizes of workers in Samut
Prakan . The instrument used to collect the data statistics used in data analysis were percentage, mean,
standard deviation, statistical tests using One-way ANOVA (F test) in the case of 2 variables above and
tested using the chi-square statistics.

The study found that;

1. Personal factors differently affect the buying habits of the consumer goods packaging of
working people. Samut Prakan.

2. Marketing Mix factors influencing purchase behavior of consumer goods packaging of
working people. Samut Prakan.

3. Lifestyle patterns correlated with working-age people buying consumer products from plastic
packaging. Samut Prakan.

Keywords: Personal factors, Marketing mix factors, Lifestyle, Purchasing behavior.
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