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ABSTRACT

This independent research The objective is to study the purchasing behavior of construction
materials of contractors in Muang District, Nakhon Ratchasima Province. Which is a quantitative research
By applying the theory of consumer behavior, decision-making and marketing mix theory for service
businesses (Marketing Mix '4 Ps) as a guideline for building a conceptual framework for this research.
The study of 448 contractors population was studied using electronic form of questionnaire distribution
and the data obtained was processed by statistical package for correlation analysis.

Results of analysis of demographic data of the sample Found that the man had a job as a
construction contractor. Clearly more than women Most are between the ages of 31-40 and have the
highest level of education. Bachelor degree The duration of work in the construction contract is
approximately 5 - 10 years.

The factors of marketing mix for construction contractors (Marketing Mix '4 Ps) in the service of
modern retail stores of construction materials. The price of the product is most suitable for the quality
received from the product (Price), followed by the availability of the product that the customer wants
(Product). Next is the delivery of the product on time to the appointment. And a member discount when
purchasing a large quantity of products Which this research It helps retailers of building materials. Better

understand the contractor's purchasing behavior to be used in the store strategy.
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