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Abstract

The objective of this independent study is to examine the factors affecting with behavior to
purchase electric vehicle (truck) in Rayong Province. The purpose of this independent study is (1) To
study behavior to purchase electric vehicle truck at Rayong province (2) To study related between
demography with behavior to purchase electric vehicle truck in Rayong Province (3) Tostudy affected of
Marketing Mix(7Ps) with behavior to purchase electric vehicle truck in Rayong Province. Finding are as
follows.

1. The most behavior to purchase electric vehicle truck is based on their necessary - needed
to use with their business or family and family is the most power to change their decision, frequency to
change truck every 4-6 years and prefer to buy electric vehicle truck at price lower than 1 Million THB.
By the way, elective vehicle truck is the 2™ choice that there will buy after Hybrid.

2. The difference of demography — Sex, Age, Education, Salary, Status and Occupations
effected with behavior to purchase elective vehicle truck. Statistically at the 0.01 level.

3. The marketing mix — Product, Price, Place, Promotion, Physical environment, People

and Process affected with behavior to purchase elective vehicle truck .Statically at the 0.05 level.

Keywords ; Decision making behavior ; Electric vehicle truck .
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