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Abstract

This Research aims to study Marketing Mix Factor (7P), purchasing behavior of goods and
services and demographic factors that affecting buying behavior of furniture and bedding social medial
platform Facebook for consumers in the province of Ubonratchathani during the COVID-19 in Thailand.
The sample used for this study was 400 workers. The tools used for data collection were questionnaires,
statistics used for data analysis, namely number, percentage, mean, standard deviation, and chi-square
test. The study found that;

1) Marketing mix (7P) in people and employees affecting buying behavior of furniture and bed
through on the Facebook application for consumers in the province of Ubonratchathani During the
COVID-19 in Thailand.

2) Purchasing behavior of furniture and bedding for consumers in Ubonratchathani Province
through on the Facebook application during the epidemic of COVID 19 in Thailand, most of them choose
to buy a bedding at the price of 1,001 - 5,000 baht for their own use by choosing to buy with a seller who
sells via Facebook from 18.00 onwards.

3) Demographic factors, gender, age, occupation status and monthly income affecting buying
behavior of furniture and bed through on the Facebook application of consumers in the province of

Ubonratchathani during the COVID-19 in Thailand.

Keywords: Marketing Mix, Buying Behavior, Covid 19
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