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ABSTRACT

Objective of this research: 1.) To study the consumption behavior that influences
the choice of service at Style Grab & Go restaurants in Bang Kaeo, Samut Prakan District.
2.) To study the factors of marketing mix that influence the consumption behavior that
influence the choice of service at Style Grab & Go restaurants in Bang Kaeo, Samut Prakan.
3.) To compare consumer behavior in choosing to use restaurants, style, Grab & Go of
consumers classified by demographic characteristics. The research population was The
consumers were in Bang Kaeo, Samut Prakan District, sampling by using an online
questionnaire of 300 people.

The results of the study revealed that the factors affecting consumers' choice of
Grab and Go restaurants in Bang Kaeo District, Samut Prakan Province. The product factor in
the matter of food is clean and hygienic or not. The price factor in terms of price is
reasonable compared to the food taste. The distribution channel factor lies in its location, able
to travel to use the service easily. And in terms of marketing promotion, it is the beautiful
packaging and the right size of the food. In the part of demographic characteristics Found that
the gender, age, education level Average monthly income And different occupations In terms
of gender, there are two things that affect the choice of restaurants, style, Grab & Go. A
matter of different costs and places that use different services. In the field of age Education
level Average monthly income And that different occupations This depends on the decision of
choosing to use the Grab and Go restaurant service among consumers in Bang Kaeo District.
Samut Prakan total

Keywords: Grab and go
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