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Abstract

This independent research Objective To study the factors
affecting apartment rental behavior of consumers in Pak Kret
District. Nonthaburi Province Which is a quantitative research By
applying the theoretical concepts about consumer behavior
demography Including public policy theory To be a guideline for
creating a research concept framework in this time By studying the
consumer population of 400 people using electronic questionnaires
distribution.The tool used for the study was a questionnaire with a
reliability of 0.98 and the content validity was checked by experts.
The statistics used to analyze the preliminary data are The
descriptive statistics were percentage, mean, standard deviation.
And reference statistics Used in hypothesis testing at a significance
level of 0.05 and the data obtained was processed by a statistical
package for correlation analysis using Chi-Square method.



The results of the analysis of demographic data of the sample
were found that the samples used in this study. Most of them are
female, aged between 21-30 years of education. They work in civil
servants / state enterprises and earn an average monthly income of
10,000- 20,000 baht. The results of hypothesis testing revealed that
the personal factors influencing the apartment rental decision were
friends and personal characteristics consisting of sex, age, status,
education level Occupation and average monthly income Different
apartment rental behaviors are different. Was statistically significant
at the level of 0.05%.
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