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ABSTRACT

This research aims to study on consumption behaviour of Japanese consumers in Prachinburi
Province. Specifically, the researcher focuses on behavioural factors and marketing mix factors

influencing the Japanese foods consumption decision of Japanese consumers in Prachinburi Province.



Therefore, the research makes use of the research results as guidelines for conducting business and
determine the strategies for marketing planning in the Japanese food business. The sample in this
research comprised 400 customers of Japanese restaurants

The research results revealed that most respondents were female, aged 22-30 years old,
graduated bachelor degrees, single status, private sector employment, having an average salary
between 15,001-20,000 baht. Most of the respondents had a reason for choosing the service because
of the good taste. The most favourite Japanese food of the respondents was sushi. which will eat by
buying to take home. The average costs 201- 300 baht. The frequency of eating Japanese food are 2-
3 times/month. mostly used during 16.01-19.00 p.m. The factor that influences the consumption decision
is family with 2-3 peoples. The purpose of the service is normal needs. no special day. The respondents
stated that they knew the Japanese restaurant from the Facebook.

With regard to hypothesis examination results of Japanese consumers in Prachinburi Province,
the researcher found that there were statistically significant differences in Japanese consumption
behaviour between different ages, education, occupation and salary. Therefore, the marketing mix
factors include product, price, place, promotion, people, process and physical evidence could affect
Japanese consumption behaviour.

Keywords: Japanese food, Japanese Restaurant
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