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Abstract

This research is a quantitative research. (Quantitative Research) aims to study Factors selection
consumption of VoiVai boat noodle shops population in Nonthaburi. Using the marketing mix factor (7P), which is
the product factor. price factor Distribution Channel Factors Marketing Promotion Factors personal factors
Process factors and physical factors The study population was a group of people aged 15 years and over at a
VoiVai boat noodle shops in Nonthaburi. Using purposive sampling and convenience sampling, 400 people were
surveyed using online questionnaires, Google Forms, and content validation was checked by experts. The
statistics used in the analysis were: Descriptive Statistics Percentage Mean Standard Deviation and hypothesis
testing statistics Inferential Statistics The statistics used to test the test hypothesis using Chi-square to test for

independence.

The results showed that most of the samples were male. Aged between 26-35 and 36-45 with a
bachelor's degree Private employee Monthly income less than 15,000 baht. Single status. Considering that, it
was found that The overall product marketing mix was at a high level ( X = 4.02) The overall price was at a high
level ( X = 4.04) The overall Place was at a high level ( X = 4.03) The overall promotion was at a high level ( X
= 4.00) The overall process was at a high level ( K = 4.02) The overall personnel was at a high level ( X = 4.03)

The overall physical appearance was at a high level ( X= 4.04)

The results of the hypothesis testing revealed that the marketing mix Factors selection consumption of
VoiVai boat noodle shops population in Nonthaburi found that the product factors price factor Distribution Channel

Factors Marketing Promotion Factors and service process factors Affects the behavior of decision-making to eat



of VoiVai boat noodle shops population in Nonthaburi. The statistical significance at the 0.05 level and the
personal factor hypothesis test showed that sex, age, education level, occupation, income and status influenced
the decision-making behavior to eat of VoiVai boat noodle shops population in Nonthaburi with statistical

significance at the 0.05 level
Keywords: VoiVai boat noodle shops, Personal factors, marketing mix factors, Decision-making behavior
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