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Abstract

The Purpose of this research aimed to study Bath and Body Works Shower Gel Product Purchasing
Behavior of the Population in Bangkok Province. 1) Study Demographic Factors that affected to the purchasing
behavior Bath and Body Works Shower Gel of the population in Bangkok Province. 2) Study Marketing Mix
Factors that affected to the purchasing behavior Bath and Body Works Shower Gel of the population in Bangkok
Province. And 3) Study the purchasing behavior Bath and Body Works Shower Gel of the population in Bangkok
Province.

This research was a survey. The sample group consisted of 400 respondents. The research instruments
used were questionnaire distributed online. Data were collected using a questionnaire and statistically analyzed
using percentage, mean, standard deviation and chi-square.

The result found that 1) The different demographic factors namely, Gender, Age, Education Level,
Vocation and Personal monthly income that affected to the purchasing behavior Bath and Body Works
Shower Gel of the population in Bangkok Province. And 2) The different Marketing Mix factors namely, Product,
Price, Place and Promotion that affected to the purchasing behavior Bath and Body Works Shower Gel of the
population in Bangkok Province.

Keywords: the purchasing: Bath and Body Works Shower Gel Product Purchasing; Marketing Mix Factors;

Demographic Factors
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