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ABSTRACT

FACTORS AFFECTING THE DECISION TO USE PET SHOP SERVICE OF PET OWNERS IN
BANGKOK AND METROPOLITAN REGION The purpose of this research was to study personal
factors. 7P marketing mix of pet owners in deciding to use pet shop service of pet owners in
Bangkok and metropolitan area. The sample group was 400 pet owners in Bangkok and
metropolitan areas. Simple random sampling was used, or random sampling, by submitting an

online questionnaire, Google Form, due to the COVID-19 pandemic. Data were analyzed using



a statistical program. The statistical value used to test the hypothesis was tested using the

Chi-square Test.

The results showed that most of the samples were male, aged 30-39 years, with a
bachelor's degree. Occupation: Civil servant/state enterprise and employee/private employee
Average monthly income 25,001-35,000 baht The most influential factor in marketing mix is
price. marketing promotion, personnel, process and physical components Reasons for deciding
to use the Pet Shop service. The first is the price. The most frequently used service is to buy
animal feed/vitamins, find information from Google, decide to use the service by yourself, use
the service 1-2 times/month, monthly expenses 1,000 - 3,000 baht. If you are not satisfied

with the product and service, you will switch to the service. Other branches/shops

The hypothesis testing results showed that education level Affects the services of the
Pet Shop that are used most often. Age and occupation had a statistically significant effect on
the person who was involved in using the Pet Shop service at the 0.05 and 0.01 level,
respectively, educational level, occupation, and average monthly income. The frequency of
using the Pet Shop service was statistically significant at 0.01 level. Age, education level,
occupation, income, had a statistically significant effect on monthly expenses in using the Pet
Shop at 0.01 level. It had a statistically significant effect on the importance of any factor in
using the Pet Shop service at the 0.05 level. Gender, age had an effect on behavior if
dissatisfied with products and services. statistically significant at the 0.05 level of education
Average monthly income Affect behavior if dissatisfied with products and services statistically

significant at 0.01 level.

Physical Components Marketing Mix Affects the relationship between the services of
the most frequently used Pet Shop. statistically significant at 0.01 level of marketing mix for
marketing promotion The process aspect affects the relationship between If you are

dissatisfied with our products and services statistically significant at the 0.05 level
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