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Abstract

This study is a quantitative research ( quantitative Research,) aims. to study personal factors and marketing
mix factors affecting the decision to choose beauty clinic services The skin of the group with gender diversity
(LGBT), as well as to find the relationship of marketing mix factors to the decision to use the beauty clinic
service. The sample groups are consumers of LGBTI groups and employees, clinic owners. With the use of the
service of the LGBTQ group of 400 people, the tool used to check the content of the content
from 3 experts received the Consistency Index (IOC) equal to 1. Accuracy, Cronbach's alpha coefficient
was 0.984. Data were analyzed by distribution of frequency, mean, percentage, standard deviation. and chi-square
statistics, the results of the study found that (1. )Individual factors of the sample Most of the respondents were
female (Bisexual) of 126 people, representing 31.5%, aged 30-39 years, 171 people, representing 42.8%, working
as private employees, 120 people, representing 33.5 percent, income 20,001-30,000 baht. of 156 people,
representing 39 percent, having graduated with a bachelor's degree, 179 people, representing 44.8%, are sexually
attracted to the opposite sex, 266 people, representing 66.5%. ( 2.) The overall marketing mix is at a high level.
When considering each aspect, it was found that the process aspect was followed by the price aspect, the person or
employee aspect, and the physical environment. And the last one is the distribution channel, respectively. ( 3. )Find
the relationship of the factors of marketing mix to Decided to use the skin beauty clinic for the LGBT group. The
hypothesis testing revealed that the business marketing mix factors affect the decision to use the skin beauty
clinic of the group with the gender diversity ( LGBT). gender diversity ( LGBT) in terms of outcomes after
receiving services, types of services, and outcomes that match consumer needs with statistical significance at the
0.05 level, which is consistent with the hypothesis set.
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