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ABSTRACT

This research was conducted with the aim of studying Factors Affecting Coffee Journey
Purchases at Esso Gas Station in Bangkok Metropolitan Area, the researcher compares (1) Personal
factors affecting coffee journey purchases at Esso gas station in Bangkok metropolitan area (2) Marketing
mix factors affecting coffee journey purchases at Esso gas station in Bangkok metropolitan area (3)

Decision factors affecting coffee journey purchases at Esso gas station in Bangkok metropolitan area.

The samples used in this study come from general population, both male and female, aged 18-60
years, who had come to the Esso gas station in Bangkok metropolitan area. The researcher selected 416
samples via a questionnaire. The statistics used for data analysis was percentage, mean, and standard

deviation. Inferential statistics used to test the hypotheses was Chi-square test.

The result from this study found that demographically, except for age, in addition, gender,
education level, employment, and income had no effect on Coffee Journey purchase at Esso gas stations
in the Bangkok metropolitan area. (2) 4 Factors of the Marketing mix, except for place, in addition,
product, price, and promotion affected customers of Coffee Journey at Esso gas station in Bangkok

metropolitan area.

Keywords: Coffee Journey, Marketing Mix, Gas Station
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