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Abstract

The objective of this independent study was to study the factors affecting the purchasing
decision of vitamin-mixed beverages in convenience stores of the people living in Bangkok It is a
quantitative study The primary variables used in the research were (1) personal factors, (2) product
factors, which consisted of products, prices, and distribution channels and marketing promotion, and
the dependent variable was the decision-making process of purchasing vitamin-mixed beverages in
convenience stores using questionnaires as a research tool the sample group used in the research
was using a simple random sampling method from a population of 400 residents in Bangkok The
statistics used in the data analysis were descriptive statistics such as percentage, mean, standard
deviation and test the hypothesis using the chi-square statistic

Results (1) The demographic characteristics of the respondents who consumed vitamin-mixed
drinking water in convenience stores were mostly female Age between 26-35 years old with a
bachelor's degree Occupation as a company employee and have average monthly income 10,000 -
20,000 Baht (2) Opinions on each marketing mix factor It was found that there was a high level of
opinion In terms of packaging, quality, new, clean, with a variety of prices to choose from according to
package sizes Easy to buy, convenient, available at general convenience stores And there are
interesting advertisements showing the benefits of drinking vitamin mixed drinks (3) Opinions on
purchasing vitamin mixed drinks in convenience stores Most of them choose to buy fruit juice drinks
Choose beverages that are 51 to 100 cc Get information about vitamin mixed drinks from the
advertisement Many public relations will decide to buy by themselves Reasons to drink vitamin drinks
because it contains the required vitamins If the price of drinks is not different Consumers will choose
to buy mineral water mixed with vitamins and buy beverages with health-boosting properties and
purchase in convenience stores Seven-Eleven Most consumers feel refreshed When drinking a drink
mixed with vitamins and bought 2-3 bottles of vitamin-containing beverages in convenience stores

once a day (4) The hypothesis testing revealed that gender, age, education level, occupation and



average monthly income Affects the decision to buy vitamin drinks in the convenience stores of the
people living in Bangkok and marketing mix factors Product, price, distribution channel In terms of
marketing promotion, it affects the purchasing decision of vitamin-mixed beverages in convenience
stores of people living in Bangkok with a statistically significant level of 05 which was consistent with
the hypothesis set

Keyword: Vitamin Mixed Drink, Marketing mix, Decision Making
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