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Abstract

This research Objectives: (1) to study the demographic factors affecting the decision to choose
a foreign streaming platform in Bangkok and its vicinity; (2) to study the behavior of the decision to
choose a foreign streaming platform in Bangkok. and perimeter (3) to study the market mix factors
affecting the decision to choose a streaming platform from abroad in Bangkok and its vicinities. It is a
quantitative study. (Quantitative Research) with a survey research model (Survey Research), which
collects data with questionnaires. (Questionnaire) is a tool for collecting data by collecting a sample of
400 people and using a statistical program to process and analyze the data and test the hypothesis.
The statistics used in this study consisted of The descriptive statistics were frequency, percentage,

mean and standard deviation. and the inferential statistic is the multiple regression correlation.

The results showed that Overseas Streaming Platform Viewers Most of them were female, aged
between 31-40 years old, single status, bachelor's degree. Occupation of a private company employee
Average monthly income 20,001-30,000 baht, the most. Online marketing mix. The ease of viewing
influenced the decision to choose to watch streaming platforms from abroad the most. And viewing
behavior of streaming platforms from abroad found that viewers of streaming platforms from abroad
Most of them watch Netflix the most, deciding to watch foreign streaming platforms for
entertainment/relaxation/relaxation the most. Watching movies (Movie) the most, most watching Content
from the United States. And watch streaming platforms from abroad 1-3 times / per week the most Use
3-4 hours of viewing time per day at most. And most of them use Smartphone as a viewing device the
most. And from the research hypothesis testing results, it was found that hypothesis 1 rejected the

hypothesis. The demographic factors of different viewers, with the emphasis on online marketing mix



factors in deciding to watch overseas streaming platforms, were not significantly different at the .05
level, with the exception of In terms of age, status, education level, occupation, hypothesis 2 rejected
the hypothesis that audience demographic factors did not correlate with viewing behavior on foreign
streaming platforms. statistically significant at the .05 level and hypothesis 3 rejected the hypothesis.
The marketing mix factor did not correlate with the viewing behavior that influenced the decision to
watch foreign streaming platforms. statistically significant at the .05 level 4: Online Marketing Mix Factor
Privacy Affects the decision to choose to watch streaming platforms from abroad during the COVID-19

situation with a statistically significant level of .05
Keywords: viewing behavior; streaming platform
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