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ABSTRACT

Quantitative research was used to study factors affecting consumer choice of food from
foodpanda application in the Bangkok Metropolitan Area (BMA). marketing mix factors affecting the
behavior of consumers who buy food from the foodpanda application in terms of gender, age,
occupation and income. Consumers to know the needs of consumers who collect data through

questionnaires and analyze the processed data

The results showed that the demographic aspect had an effect on the behavior of consumers
all of 400 samples choosing food from the foodpanda application It was found that most of the
samples were female, aged 20-30 years, private company employees. and have monthly income of
15,001 — 20,000 baht. Order food from the food panda application on average once a week. Most of
the food ordered is fastfood. Familiarize yourself with the foodpanda application through social media.
Choose food panda application because it is convenient and costs 201 - 500 baht per time and in
terms of marketing mix of products, prices, place. promotional, people, physical, and process. The
hypothesis testing revealed that there was a significant difference in the behavior of consumers

purchasing food from the foodpanda application at the 0.05 level.

Keywords ; foodpanda application
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