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Abstract

This research aims to study the factors influencing investment decisions in Super
Saving Funds (SSF) during the COVID-19 pandemic. by studying the factors of marketing mix including
different personal factors. The research scope and the sample group were people working in the
Bangkok Metropolitan Region. with investments in mutual funds for savings (Super Saving Funds: SSF),
which is a data collection using a questionnaire Data were collected from May 2021 - June 2021 using
Google Forms online questionnaire. Three experts examined content validity and tried-out with similar
groups. with a sample of 40 people to determine the confidence by finding Cronbach's alpha coefficient
and the statistics used in the data analysis are The descriptive statistics were percentage, mean,
standard deviation, and data were analyzed using Multiple Regressions and t-test and F-test, One-Way
Analysis of Variance: One-Way ANOVA) based on the research hypothesis covering Both personal
factors were gender, age, education level, marital status and average monthly income. Including
marketing ingredient factors (4Ps) consisting of product factors. price factor Distribution Channel Factors

and promotional factors.

The assumptions in the above-mentioned factors influence the decision to invest in Super
Saving Funds (SSF) during the COVID-19 pandemic. of working-age people in Bangkok and its
vicinities. Demographic factors were sex, age, status, occupation, educational level. and different
average monthly income Influence on investment decisions in Super Saving Funds (SSF) of working
age groups in Bangkok and vicinities differed statistically at 0.05. The marketing factors were product

factors (Product) is to set a reasonable annual return target, with benefits and benefits There is an



explanation of choosing stocks to invest in the portfolio. There is hedging and there is a guaranteed
reward. different Influence on investment decisions in Super Saving Funds (SSF) of working age groups

in Bangkok and its vicinity were significantly different at 0.05.

Keywords: Super Saving Funds (SSF), Covid-19 epidemic conditions, Marketing mix, Decision-

making process
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