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Abstract

The objective was 1) to study personal factors affecting the decision behavior to
purchase electric vehicle, 2) study marketing mix factors affecting the decision behavior to
purchase electric vehicle, and 3) study factors affecting the decision behavior to purchase
electric vehicle of women customers in Bangkok. The population and the sample group were
400 electric vehicle women customers who aged 18 years old in Bangkok. Data were analyzed
by using SPSS for Social Science Research. The statistics were percentage, mean, standard
deviation, and Chi-Square Test.

The results found that most were aged 18 - 25 years old, most were single with a
bachelor's degree, had company employees, and average monthly income of 20,001 - 30,000
baht, respectively. Marketing mix factors affecting the decision behavior to purchase electric
vehicle of women customers in Bangkok found that overall, it is at a highest level. When
considering each aspect, it was found that personnel with the highest average, followed by
price, product, promotion, process, physical evidence, and place, respectively. Factors affecting
the decision behavior to purchase electric vehicle of women customers in Bangkok found that
different personal factors were age, income, educational level, occupation, and status affects
different the decision behavior to purchase electric vehicle of women customers in Bangkok,
and marketing mix factors such as product, price, place, promotion, personnel, process and
physical evidence affecting the decision behavior to purchase electric vehicle of women

customers in Bangkok.
Key Words : Marketing Mix, Decision Behavior to Purchase, Electric Vehicle
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