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Abstract

The researcher was interested in research a customer purchasing behavior of water hyacinth handicraft
bags online of people in Samutprakarn Province. The objective of this study was to study the factors of public
science and factors of marketing mix. to reach the needs of consumers and help support handicraft products
such as woven bags, especially from water hyacinths, which are readily available in Thailand to increase the
product value. This paper is using a quantitative method to collect information with online questionnaires. By
sampling, the number of group samples was 400 people who had purchased or interested in purchasing
handicrafts of water hyacinth bags online. The hypothesis of the chi-square test ( 2 Test) was used, and the
data was analyzed using a statistical program.

Data were analyzed by questionnaires from people who had purchased or interested in buying woven
bags from water hyacinth and those interested in woven bags made from water hyacinth with a representative
population of 400 people, the result shown that most of the sample groups were female, aged 31-40 years,
having a bachelor's degree, earning 30,001 - 45,000 baht, working as employees of private companies. The bags
that they are using are made from natural materials. Marketing mix, 4 P's rating scale of responses based on
opinion level, strongly agree to purchasing for water hyacinth handicraft bags via the online channel.

The results of personal factor analysis different personal factors include different age and income. There
was a different effect on purchasing behavior of water hyacinth handicraft bags online of people in

Samutprakarn Province. The result shown that most of them were female, aged 31-40 years old, having a



bachelor's degree, earning 30,001 - 45,000 baht, working as employees of a private company. The bags they are
using are common bags made from natural materials. Most of them bought it for their own use. The cost is 300-
499 baht, with a recommendation from a friend. Payment methods by bank transfer

The results of the analysis of different marketing mix factors, product, price, place and promotion had
different effects on buying behavior of water hyacinth handicraft bags online of people in Samutprakarn
Province. The marketing mix was related to the selection of purchasing water hyacinth handicraft bags online
6 W1H when purchasing a bag for general usage by purchasing within online channels, Facebook and payment

methods using bank transfer. There were different aspects of consumer behavior with statistical significance.

Key Words: Marketing Mix 4P’s , Buying behavior , Water hyacinth handicraft bags
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