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Abstract

This research aims to 1) Study the demographic factors affecting car seat shopping behavior of
people in Samut Prakan Province, 2) Study the factors of marketing mix that affect car seat purchasing
behavior of people in Samut Prakan Province, 3) Study the behavior of purchasing Car Seat products of
people in Samut Prakan Province. Population is a group of people in Samut Prakan Province who have
experience in using and who are interested in products that may be in the process of making a decision.
Buying Car Seat products residing in Samut Prakan Province by specifying a group of representatives of
the people to represent the total population of 400 people. The statistics used were frequency, percentage,
mean, standard deviation. and inferential statistical analysis.

The results showed that. The personal data of the respondents from a sample of 400 people found
that most of the respondents were female, average age between 30 - 39 years old, were marital. have a
bachelor's degree Company employee career Average income between 30,001 — 45,000 baht per month.
The opinion level in terms of perception of marketing mix in 7 aspects of Product, Price, Place, Promotion,
People, Process and Physical Evidence was at the level of agreeing to strongly agreeing. When shopping

for a Car Seat, this means that consumers pay attention to the marketing mix.

Key Words : Buying behavior, Marketing Mix 7Ps, Car Seat
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