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The Influence factor on the decision making of Parents with Children age 0-7

years in the scope of selecting Children’s Cafe.
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Abstract

The research of the Influence factor on the decision making of Parents with Children age
0-7 years in the scope of selecting Children ‘s Cafe. The objective was to study marketing mix
factors influence the decision making of Parents with Children age 0-7 years in the scope of
selecting Children ‘s Cafe, study the attitude factors influence the decision making of Parents
with Children age 0-7 years in the scope of selecting Children ‘s Cafe, and study the decision
making of Parents with Children age 0-7 years in the scope of selecting Children ‘s Cafe. The
population and the sample group were 400 people who have used the services of Children ‘s
Cafe aged 15-59 years in Bangkok. Data were analyzed by using SPSS for Social Science

Research. The statistics were percentage, mean, standard deviation, and Chi-square test.

The results found that Most were female, aged 36 — 45 years, with an education level of
a bachelor's degree/equivalent, a private company employee, and an income range of more or

40,001 baht, respectively. The marketing mix factors influencing the decision making of Parents



with Children age 0-7 years in the scope of selecting Children ‘s Cafe found that place and
physical presentation were the most important level, followed by people, prices, and product,
process, and promotion, respectively. The attitudes influencing the decision making of Parents
with Children age 0-7 years in the scope of selecting Children ‘s Cafe found that the most
behavior, followed by knowledge, and understanding, respectively. The decision making of
Parents with Children age 0-7 years in the scope of selecting Children ‘s Cafe found that most
of the respondents need to take their children to activities to promote development, to eat, and
would like to make an appointment with friends with children of the same age to have meals and
activities in Bangkok at the Children's Cafe. most of the respondents need their children to have
activities close to nature in Bangkok at the zoo by using the Internet to search for information
based on reviews from people who have used the service, and online media reviews. The budget
per time is 501 - 1000 baht. The distance from the house is 10-15 kilometers selected a children's
activity yard and has animal feeding activities. The frequency of using the service is less than 1
time per week. Satisfaction after using the service is the most satisfactory. If not satisfied with
the service will tell your friends or acquaintances, and if satisfied with using the service will tell
or introduce acquaintances. The results of the hypothesis analysis found that factors influencing
the decision making of Parents with Children age 0-7 years in the scope of selecting Children ‘s
Cafe such as price, place, product, promotion, personal, physical presentation, and process, and
different attitudes such as knowledge, understanding, and behavior of parents with children aged
0-7 years in Bangkok influence different the decision making of Parents with Children age 0-7

years in the scope of selecting Children ‘s Cafe.

Keywords: Decision Making, Children ‘s Cafe, Parents
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