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Abstract

This research is to study Marketing mix factors affecting consumer behavior of imported snacks from
Japan in Bangkok: A case study of a snacks company imported from Japan. The population used in this research
was a group of 400 consumers of imported Japanese snacks in Bangkok. The sample size was calculated using
Cochran's calculation formula, using Probability Sampling and Non-Probability sampling methods. Sampling
using a multi-stage method (Multi-Stage Sampling). Tools used in research include questionnaires to collect data
and ready-made programs. Process data Statistics used in data analysis include percentage, mean, and standard
deviation. To describe the general characteristics of the sample group, Chi-Square statistics were used. The
results of the hypothesis testing revealed that consumer behavior of imported snacks from Japan depends on the
marketing mix factors. (product factors, price factors, distribution channel factors and marketing promotion
factors), Product factors and the frequency of consumers purchasing imported snacks from Japan within a week.
It was found to be statistically significant at the 0.01 level and the price factor Who is the buyer of imported
snacks from Japan? It is statistically significant at the 0.05 level and with the type of snacks imported from Japan
that consumers usually choose to purchase on a regular basis. Which channels do consumers most often choose to
purchase imported snacks from Japan? How often do consumers buy imported confectionery from Japan within a
week? Reasons why consumers choose to buy snacks imported from Japan and the methods that consumers use
to purchase snacks imported from Japan It was found to be statistically significant at the 0.01 level, respectively.

Distribution channel factors Who are involved in making consumers decide to buy snacks imported from Japan?



It was found that for most consumers It is statistically significant at the 0.05 level and with how often consumers
purchase imported snacks from Japan within a week. It was found to be statistically significant at the 0.01 level
of marketing promotion factors and how often consumers purchase imported snacks from Japan within a week. It

was found to be statistically significant at the 0.01 level.

Keywords: marketing mix, consumer behavior, snacks imported from Japan.
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