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Abstract

This study aims to (1) study the demographic factors influencing running shoes purchasing
decisions of runners in Thailand, (2) investigate the marketing mix factors (4P’s) affecting running shoes
purchasing decisions, and (3) explore the decision-making process for purchasing running shoes among
runners in Thailand.

The sample for this study consisted of 400 individuals living in Thailand who regularly exercise
through running and have participated in running events. The data were collected using a questionnaire, and
statistics using for data analysis included frequency distribution, percentage, mean, and standard deviation.
Hypothesis testing was conducted using the Chi-Square Test to assess the relationships between independent
and dependent variables.

The study results indicate that the majority of the sample were male (55.8%), aged between 30 and
39 years (43.5%), with a bachelor's degree (63.7%), employed in corporate jobs (42.3%), and had a monthly
income between 15,001 and 30,000 Baht (32.8%). In terms of running experiences, most participants ran
3-4 days per week (46.5%) and spent an average of 31-60 minutes per day running (54.8%). Furthermore,
71.3% of the samples had participated in more than 10 running events and 37.3% participated in running
events 1-3 times per year. The most popular type of running event was road running (60.5%), with Mini
Marathon (approximately 10 km) being the most frequently chosen distance (33.5%). Additionally, 42.5%
of the samples purchased running shoes once a year, typically buying one pair at a time (82%), with an
average expenditure of 4,001 - 6,000 Baht (33.8%).

The analysis of marketing mix factors affecting the decision to purchase running shoes revealed
that product factor (Product) was highly important, with a focus on lightweight shoes being paramount. The
price factor (Price) was also the important factor, with emphasis on the price being reasonable for the quality
and value for money. The distribution factor (Place) was significant, with the store credibility being a key
concern. The promotional factor (Promotion) was also crucial, particularly regarding the availability of trial
fitting.

The analysis of the running shoes purchasing decision process showed that Nike was the preferred
brand (19.8%). The primary reason for purchasing running shoes was the desire for improved shoes features
(48.8%), with social media being the most common source of information. (50.5%). The most influential
factor in the decision-making process was the product itself (77.8%), and the most influential person in the

purchasing decision was the individual themselves (70%). Moreover, the preferred purchasing channels



were authorized distributors (34.8%). Even thought, 52.3% of the samples had never reviewed their running
shoes experiences online, but 84.8% had recommended their running shoes to others.

The demographic factors analysis revealed that gender, age, occupation, and running experiences
influenced running shoes purchasing decisions of runners in Thailand, while educational level and average
monthly income did not.

In addition, the analysis of marketing mix factors indicated that product factor (Product) was
significantly related to the reason for purchasing running shoes at a level of 0.05, the price factor (Price)
was significantly related to the influential person in the decision at a level of 0.05, and the promotion factor
(Promotion) was significantly related to recommending the product to others at the 0.01 level. However,
the distribution factors (Place) did not significantly influence the decision-making process for purchasing
running shoes among runners in Thailand.

Keywords: Purchasing Decision, Marketing Mix Factors, Running shoes
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