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Abstract

This survey research objective is to study the mobile banking usage behavior of the demographic group of
the generation X in Bangkok with the amount of 400 people by using accidental sampling method and purposive
sampling method. The tool which applies in this survey research is the questionnaire. The statistics which are used to analysis
are percentage value, average, standard deviation, and Chi-square statistics.

The study illustrates that most of the sampling group are female, married status, graduated bachelor’s degree,
government officer, and average income of 15,001 — 30,000 Baht. The study results that the cognitive component
towards the usage of mobile banking of this sampling group is the convenience and time-saving process of financial
transaction. The affective component towards the usage of mobile banking these days meet the users’ requirement as
they expect. The conative component shows as the user interface (UI) of the mobile banking is a crucial part of making
the users comprehend and meet the users’ behavioral usage expectation. This study shows that most of the selected group
of people use the mobile banking service of Kasikorn Bank because of the friendly user interface, and less complicated
process of transaction. The purpose of the mobile banking usage purpose is somewhat used for transferring, selling,
and buying between the users. The word of mouth is also the crucial factor that leads to the higher number of mobile
banking usage. The peak usage time is between 6:00-11:59 during the day. The assistance of the staff and the use of
other financial technology is also the priority choice of this sampling group.
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